AND MEN 



“I’M LENNIE...” 

“George says guys like us is the loneliest guys in the world . . . Everybody says I ain’t got the sense I was born 
with, but George, he don’t . . . I’ve known George ever since we were kids . . . George says on accounta I’m 
strong as a bull that some day I’m going to get us into a mess . . . But I don’t want no trouble ... I don’t want no 
mess ... I didn’t want no trouble with Curley’s wife, but she made me pet her hair .. . And then . . . And then .. 



















MEN 





I’M MAE...” 

“Yeah I got a husband . . . But he ain’t never home ... I got nobody to talk to ... I got nobody to be with . . . 
Yeah I got a home . . . Think all I want to do is sit in that two by four and just cook . . . Sure I hang around 
... I want to see somebody; just see ’em and talk to ’em ... I like a good time but Curley never takes me . . . 
I never hurt nobody ... I come from a nice home ... I was brung up by nice people ... I’m straight I tell you 
. . . NOBODY’S GOT NO RIGHT TO CALL ME NAMES ’’ 





! 








CASH IN, 
SHOWMEN! 

... On the ready-made audience eagerness to 
see MICE AND MEN” in all its stirring 
drama . . . Cash in on the intensely human 
appeal of the famous story ... On the powerful 
performance of the great cast headed by Bur¬ 
gess Meredith, Betty Field, Lon Chaney, Jr., and 
Charles Bickford ... On the topnotch direction 
by Lewis Milestone, who megaphoned Quiet 
on the Western Front,” and ^^The Front Page” 
... On the brilliant sho\mianship lavished on 
the production by Producer Hal Roach! . . . 
Cash in by following, page by page, the sugges¬ 
tions and materials given you in this pressbook 
—suggestions and materials that will help you 
turn every powerful audience appeal into extra 
profits! 


★ 

WHAT YOU WILL FIND 
IN THIS PRESSBOOK 

National Tieups.Page 2 

Zenith Radio, Lux, Triangle Books, E. B. Myers 

Exploitation . Pages 3, 4, 5, 6, 7, 10, 16 
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Full-Page Sunday Feature . . Pages 8, 9 
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A si dn that p asses the Close UpTest! 

^ tree* co*m«fiCft-'but 


'Of Mice and Men'^ 


creen Stars use Lux Toilet Soap 


big book tieup 

promotes shotr 

John Steinbeck’s “Of Mice and Men”—which hag been 
a best-seller on publishers’ lists since original publication 
and is currently the best-selling title on Triangle Books’ 
famous 39-cent reprint list—now becomes part of your 
showmanship drive with a completely new publisher’s 
campaign featuring a motion picture edition of the book. 
The book’s smart new jacket, with credits and stills from 
the picture, will sell your show through such chains as 
F. W. Wool worth, G. C. Murphy, McLellan, J. J. New¬ 
berry, McCrory, etc., and will be window-displayed by 
Liggett’s, Whelan’s, United Cigar Stores, Pennsylvania 
Drug, Cunningham, the May Stores, People’s and many 
others. 

The publisher has prepared ad mats featuring the 
book, for department stores in the key cities. All of Tri¬ 
angle’s thousands of book outlets will be informed of 
your showing—day-and-date. Join with them in building 
promotions that mean sure delivery of high grosses! For 
complete information in your situation, contact Mr. Free¬ 
man Lewis, TRIANGLE BOOKS, 14 W. 49th St., N. Y. C. 



“LUX" NATIONAL AD 

Betty Field’s sensational rise to stardom and her lead 
role in “Of Mice and Men” brings your showing the 
tremendous seat-selling boost of a Lux tieup—reaching 
millions of fans through the nation’s leading news¬ 
papers! From coast to coast, and timed for your show¬ 
ing of the picture, this Lux ad will bring you high- 
spot box-office returns! Watch for this important 
publicity break in your nearest key city newspaper! 





tie Mvith fields 

fashion promotion 

E. B. Myers & Co. ties in with your show¬ 
manship campaign on “Of Mice and Men” 
with a fashion tieup bringing you top- 
notch promotions in the better department 
stores and fashion shops throughout the 
country. The bathing suit shown here will 
be merchandized through quality outlets 
with displays and additional promotion ma¬ 
terial. Cooperate with dealers in making 
hard-hitting day-and-date promotions on the 
winter-holiday item! Order Still No. H-64, 
and for complete information, contact: 

BEAUMONT & HOHMAN 
Suite 506, Architects Bldg. 

816 W. 5th St., Los Angeles, Cal. 



KODAK WINDOWS ARE YOURS! 

Betty Field, photographed on the set of “Of Mice and Men” with a late 
model Kodak camera, gives you show-selling material for town-wide pro¬ 
motions through key dealers in photography supplies. Blow up this at¬ 
tractive still (No. X-35), adding stills from the picture and play-date 
material. Cooperate with dealers for that extra box-office boost! Order 
the stiU from EXPLOITATION DEPT., UNITED ARTISTS CORP., 729 
Seventh Ave., N. Y. C. 



GET ZENITH RADIO DISPLAYS! 

Zenith Radio’s thousands of dealers throughout the country are set to join 
with you in a thorough show-selling campaign of window displays, store-and- 
theatre promotions and attention-grabbing selling efforts based on this still 
of Betty Field with one of their latest models. The still (Still No. X-25) shows 
your star in costume, on the set of “Of Mice and Men”—giving you a swell 
opportunity to add stills from the picture in making seat-selling day-and-date 
display promotions. Go to town on this show-promoting tieup! For complete 
dealer information in your area, write to Mr. A. E. Bibby, ZENITH RADIO 
CORP., 6001 Dickens Ave., Chicago, Ill. 



cnsmetics 

promotion 


Hampden Cosmetics tie up 
with your showing through a 
national promotion featuring 
Betty Field and their new 
“Powd’r-Base” in outlets where 
their publicity efforts pull heav¬ 
iest for the hox-office! Hamp¬ 
den has prepared displays fea¬ 
turing this still (Still No. Exp. 
20), for local tieups in depart¬ 
ment and drug stores, as well 
as through such chains as Wal¬ 
green, Liggett’s, Cunningham, 
Sontag (on the West coast), 
Kresge, Woolworth, Rohinson 
Green and the Pennsylvania Drug chain. The tieup includes store 
demonstrations on the product, with mention of your show and star, 
through top outlets everywhere. For complete dealer information, 
write to: 


HOWARD BYRNE ASSOCIATES 
17 W. 46th St.,N. Y. C. 
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First Day 


Second Day 





Third Day 


Fourth Day 


“LADIES WHO MADE TROUDLE” 

plant five-day drama-selling contest on 
famous ^^ladies who made trouble for men^ 

Cash in on the sensational femme interest surrounding the character of 
Mae, the girl in the story who’s ‘‘always hanging around men” and who is 
the cause of Lennie’s tragedy. 

Run a contest in your local paper based on this topic which will find 
a strong response among men and women of all ages: “WOMEN WHO 
MADE TROUBLE FOR MEN.” Cleopatra, of course, is among the famous 
ones; so are Helen of Troy, Mme. DuBarry, Catherine the Great, and 
Charlotte Corday, assassin of Marat. Run the matted art of these characters 
in a four-day series, offering ducats or cash prizes for complete sets of cor¬ 
rect identifications. And be sure to tie in the 
femme fatale idea with the character and 
story of your picture. 

Use the following identifying captions 
under your cuts as hints to enhance the in¬ 
terest of the contest: First day;“She caused 
the death of a Roman hero.” (Ans.: Cleo¬ 
patra) ; Second day: “She was the subject 
of a war that made history.” (Ans.; Helen of 
Troy); Third day: “She dominated a King 
of France.” (Ans.: Mme. DuBarry); Fourth 
day: “She killed a leader of the French Revo¬ 
lution.” (Ans.: Charlotte Corday); Fifth 
day: “She defied the Kings of Europe.” 
(Ans.: Catherine the Great). 

Order complete set of five 1-col. heads on 
Mat No. djBB——30c; Cut^—50c. 



SELL THEM WITH THE RAVE REVIEWS! 

Here are some of the resounding rave notices which the best-seller novel 
and the prize play version received from critics. Use them in your lobby, in 
your ads, in your direct-mail campaign, in every way possible to cash in 
on the unprecedented popularity of John Steinbeck’s “Of Mice and Men”! 

reviews of the book 

“I know no American writer to whose each new book I turn with more excitement, 
or who more consistently surprises and delights me,” 

—Lewis Gannett in Book-of-the-Month Club News 

m 

“The finest bit of prose fiction of this decade.” 

—Harry Hansen in N. Y. World-Telegram 

• 

“It reads like a dream, with its pungently colloquial conversation blending neatly 
with almost continuous action.” —John Chamberlain in Scribner’s Magazine 

• 

“Of all Steinbeck’s variant defenses of living jetsam, I think the most touching is this 
strange little tale ‘Of Mice and Men.’ ” —Clifton Fadiman in The New Yorker 

• 

“A thriller . . . that you will not set down until it is finished.” 

— N. Y. Times Book Review 

reviews of the play 

“A masterpiece!” 

—N. Y. Times 

• 

“As powerful a hit of stage realism as we have seen revealed since ‘Rain’ came to 
Broadway.” —Burns Mantle, N. Y. Daily News 

• 

“A dramatic tornado . . . powerful, relentless, possessing a strange beauty in its 
8'^eep ” —N. Y. DaUy Mirror 

• 

“One of the finest, most pungent and most poignant realistic productions to invigo¬ 
rate our stage in many seasons.” _ New York Post 

• 

“A work of beauty and true compassion.” 

—Richard Watts, N, Y. Herald Tribune 

• 

“Exciting and absorbing stuff . .. See it by all means.” 

— N. Y. Journal-American 


lite^sifse sttBndee 

sack selling in gaur lahhg 

Stop the show-shoppers in your lobby with an arresting 
life-size standee showing the three story principals, cut out 
and blown up from Still H-39. (See illustration below.) 

These are the three characters, Mae, George and Lennie, 
that everybody knows as the leading figures in the best-sell¬ 
ing book and the prize-winning play. Have your house artist 
color the figures and mount them on compo board, with a 
stand and easel for life-like display. 

Punch up your standee with a copy line selling the appeal 
of the story and the characters, such as the following; 
“MEET THE AMAZING PEOPLE HOLLYWOOD SAID 
YOU WOULD NEVER SEE!” 
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CASH EN ON THE PRESTIGE 


disptay **yretMt wnnwnents 

irawn tB grcBBt baak** 

Exploit the tremendous appeal of stark drama—simply told—by setting up a lobby dis¬ 
play based on the theme: “Great Moments From a Great Story.” Idea is to take high spots 
from John Steinbeck’s powerful novel and use his simple, beautiful prose to caption stills 
from your show which illustrate the scenes involved. The display has direct selling appeal 
lo all groups of fans! 

Following are numbers of stills to use, with Steinbeck captions to fit: 


Still No. P-37: “Candy sat on the edge of his 
bunk ... He said miserably, ‘You seen what they 
did to my dog tonight? When they can me here 
I wisht somebody’d shoot me’.” 

• 

Still No. P-86: “. Someday—we’re gonna 
get the jack together and we’re gonna have a 
little house and a couple of acres an’ a cow and 
some pigs and—’ . . . ‘An live off the fatta the 
Ian,' Lennie shouted.” 


Still No. H-73: ‘“I think you’re nuts,’ she 
said. ‘No I ain’t,’ Lennie explained earnestly. 
‘George says I ain’t. I like to pet nice things with 
my fingers, sof’ things.’ ” 


Still No. P-8: “George stood still, watching the 
angry little man. He said insultingly, ‘She said— 
she said she was lookin’ for you.’ ” 




exploit through literury 

groups, u?ownen*s clubs, etc. 

Outstanding position of John Steinbeck—as unqualifiedly the 
leading American novelist of today—gives your showmanship cam¬ 
paign on the first film version of his work a highly important ex¬ 
ploitation angle. Steinbeck’s name today is a household word in 
every section of the country—is an asset exploitable that means 
high-profit returns for your showing of “Of Mice and Men.” Fol¬ 
low through—and cash in—along these lines: 

• 

WOMEN’S CLUB PROGRAMS 

Arrange with local club leaders for special Steinbeck programs 
tying in with your show—thi’ough announcements, endorsements, 
special mailings, talks and readings on Steinbeck. 

LITERARY GROUPS 

In cooperation with leading literary lights in your town, arrange 
for special programs and lectures on Steinbeck and your show as 
a film version of one of most important books. Steinbeck Clubs 
have been formed in many towns. Join with them and other literary 
societies sponsoring the event for wide promotion and publicity 
campaigns. 

SPECIAL MAILING 

Join with booksellers, book clubs and interested social organiza¬ 
tions in developing important mailings on Steinbeck and “Of Mice 
and Men.” The book-and-screen heralds prepared for you—free— 
by Garden City Publishing Co. (see tieup section of this press 
book) are typical of this approach, which can be widened to your 
advantage. 

Go to town on the Steinbeck angle—getting bigger ever day— 
for top box-office and prestige-building results! 

★ 


GET FANS WRITING 
ABOUT STEINBECK 

Terrific popularity of John Steinbeck, plus the con¬ 
stant publicity and controversy about him and his 
work, go to make your show a great bet for an impor¬ 
tant newspaper symposium or essay contest on some 
such topic as: “Does Steinbeck Tell the Truth?” or 
“Are Steinbeck’s Works True to Life?” Promotion 
could take in all of the author’s work, with jump-off 
for the comment based on your showing of “Of Mice 
and Men,” then going on to other important books he 
has written. Sponsor the stunt through a “Steinbeck 
Committee” composed of leading literary lights, or 
through a local book club, and arrange to have the 
articles done by important critics and men of letters. 
Join with the editor in complete publicity and promo¬ 
tion campaigns on the symposium. You’ve got the 
makings of a stunt that can rock the town—because 
Steinbeck is news! 



Here is suggestion tor a special lobby display showing 
blowups of a page from the shooting script and the corre¬ 
sponding page from the novel. See copy below for details of 
special Steinbeck stills. 

special steinhech stills for 

library^ boohstore^ lobby selliny 

Sell your show through the local libraries and book stores— 
with full use of specially prepared material—for top-notch box- 
office results on your showing! Special stills for preparing com¬ 
plete library desk, counter and store window displays, are: Still 
No. JS-3—showing the Critics’ Circle Award, highest prize for 
the drama, won by Steinbeck’s stage version of “Of Mice and 
Men”; Still Nos. JS-1, JS-2—photographs of John Steinbeck; 
Still No. Exp. 30—a page from the script used in shooting the 
film and a page from the novel involving the same point of action 
as in the script page. Go to town on all the show-selling display 
opportunities with this important angle of your campaign! Order 
stills at 10 cents each. 
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OF THE FAMOVS STORY 


you've R£AU about them in a great story 

HON MEET THEM ON THE SCREEN IN A GREAT PICTURE 

OF MICE AND MEN 



BUR&E^^ MEREDITH BETTY FIELD LON CHANEY JR CHARLES BICKFORD BOB STEELE ROMAN BOHNEN 
as'yuyiq£“ as'Mac" at>’‘Ie*it>tL£" aj"Slc*i^" as'CcutCcf" 



tie netespapers^ libraries, shops in 
a totrn-tride *john Steinbeck week * 

With Steinbeck’s two history-making books, “Of Mice and Men” 
and “The Grapes of Wrath,” selling in huge quantities and receiving 
unprecedented publicity, the idea of celebrating a John Steinbeck 
Week coinciding with your run of the picture is not only a natural for 
newspaper participation, book stores, libraries, schools, etc., but will 
also interest the average citizen whose interest in books is only casual. 

Do it in the big manner that the subject demands, starting with the 
formation of a committee composed of local book critics, columnists, 
booksellers, leading educators and figures prominent in general busi¬ 
ness. See if you can get the chamber of commerce or board of trade 
to sponsor the effort; and this is one time when you have every reason 
to invite the Mayor to participate with the expectation that he will 
accept. 

Launch the observance with a dinner or luncheon attended by local 
notables. Radio broadcasts and special ceremonies in the schools, win¬ 
dow strips and posters, and every other logical form of promotion 
should be arranged on a city-wide basis, and the cost shared by the 
newspapers, booksellers, and other trade interests which stand to profit 
by the publicity. Make your “John Steinbeck Week” a class promotion 
that will react resoundingly at your boxoffice! 



LEHER CONTEST THEMES 

^^dream house^^ 

The famous scenes in the picture, where George tells Lennie “how it’s gonna be” 
in the future they dream of, provide a touching and intensely dramatic situation 
which gives you the basis for a contest of universal appeal. Here’s how the dialogue 
goes: 

“Some day (says George) we’re gonna get the jack together and we’re gonna have a little 
house, and a couple of acres and a cow and some pigs and live oflF the fat of the land! . . . 
We’ll have a big vegetable patch and a rabbit hutch and chickens. And when it rains in the 
winter we’ll just ‘skip the work.’ We’ll build up a fire in the stove, and set around it and 
listen to the rain cornin’ down on the roof. . . .” 

There’s your theme for a letter contest in which fans can tell what their ideal 
“dream house” is like. Offer guest tickets or cash prizes for the best letters written 
in 100 words or less. You might extend the scope of the stunt by inviting them to 
write of other dreams as well, as of fame, a chance to travel, a coveted career, etc. 

• 

^^wvhat would they have done?^^ 

Another wide-interest letter contest can be set on the question: “If you were 
in George’s place, what would you have done about Lennie?” Lennie is the young 
giant with the mind of a child, whom George takes care of and who is always 
getting them into scrapes. Should George have deserted him? Let the fans decide 
what they would have done. 

• 

^^choose favorite character^ 

“Who is your favorite character in ‘Of Mice And Men’—and why?” Get fans 
thinking about the remarkable array of persons in the story and their relations 
to one another by offering guest tickets for the best 50-word answers to this 
question. 


dispitBy yallery af 
famous characters 

The sensational success of “Of Mice and Men”—as 
Steinbeck’s first best-seller and as a prize-winning 
play—bas familiarized millions of fans witb the char¬ 
acters in your show. Cash in on this important ad¬ 
vance selling by preparing a life-size gallery display 
of the leading characters in the picture, giving the 
cast names and copy suggesting their roles. Here’s 
the data: 

Still No. H-105 (Burgess Mereclith)--"GEORGE ... All He 
Wanted Was a Piece of Land—For His Own". 

Still No. H-I3I (Lon Chaney, Jr.)—"LENNIE ... He Loved to 
Stroke Soft Puppies, with Hands of Iron". 

Still No. H-49 (Betty Field)—"MAE . . . Who Had Nobody to 
Talk to—and Was 'Trouble Set on a Trigger' ". 

Still No. H-96 (Charles Bickford)—"SLIM . . . He Was Straw Boss 
—In a Spot Full of Dynamite". 

Still No. H-24 (Roman Bohnen)—"CANDY . . . Out of the Wreck¬ 
age, He Knew What a Piece of Land Meant". 

Still No. H-20 (Bob Steele)—"CURLEY . . . He Was a Man Full of 
Hate—With a Wife Who Was Alone Too Much". 



pram^te shanv thraugh schaals 

“Of Mice and Men”—as the first film version of a Steinbeck 
novel—gives you an opportunity for thorough, profit-building 
showmanship through local schools and colleges. Exploit the educa¬ 
tional angle on your show through all available avenues, along 
these lines: 

• 

Special Screenings: Show the film to educational officials, prin¬ 
cipals, heads of English departments—inviting their comment for 
subsequent lobby and bulletin board exploitation. 

• 

Announcements: Herald your showing through the schools— 
on the bulletin boards, through announcements in classes involved 
and special rates to students. 

• 

Classes and Contest: Suggest to heads of literature and English 
departments that they hold special classes and lectures on Stein- 
heck, and on “Of Mice and Men” as a great American novel and 
film. Also, arrange for essay contests on the controversial and 
book-to-film angles, with thorough theatre exploitation on the 
results. 

• 

Likewise, don’t neglect such avenues of show-selling to students 
as bulletin hoard announcements on your show, assembly lectures 
on Steinbeck and “Of Mice and Men,” publicity in school papers, 
special students’ matinees for large school groups, etc. 

STORY SERIAL 

John Steinbeck’s moving, grippingly suspenseful story has been con¬ 
densed into a six-chapter newspaper serial with all the driving force and 
heart-touching pathos and drama of the original. It’s a feature any news¬ 
paper will be glad to get. Plant it in your local paper! Order complete 
set of six 2-column mats direct from United Artists Exploitation Dept., 
729 Seventh Ave., N. Y. C. Price, $1.50. 
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BOOK BALLY 


MARQUEE ANIMATION 
SELLS YOUR STORY! 

Give your marquee movement, color, action and strong sell¬ 
ing on the great story by mounting an oversize dummy of a 
book, with the cover consisting of a blowup of the “Of Mice 
and Men” cover which you can obtain by ordering Still No. 
AW-1. By hinging the cover on your dummy book, and attaching 
it to a rocker arm operated by a motor concealed behind your 
display, your electrician can animate the cover so that it keeps 
opening and closing. 

Complete your marquee display with a blowup of the sock 
scene between Meredith and Betty Field (Still No. H-91), with 
blowup heads of the cast principals shown in the illustration. 

Follow the directions and illustration given here for a the¬ 
atre front that will make them stop, look, and come in for the 
show. 




Still No. 9-1 


Still No. 9-2 


It’s an old exploitation standby, but particularly effective where you have* a 
universally known story to sell, such as “Of Mice and Men.” 

Make up an oversize dummy book cover, about 3 to 3^ feet high, and hire a 
man or a girl to walk around town “wearing” it. The book display and your the¬ 
atre credit is all the selling copy this bally needs to tell them that the greatest 
show in town is at your theatre! 




selt thrilts with **see copy** 

The bigness and dramatic power of this story make a display of “SEE” copy 
a natural for hard-hitting showmanship in your lobby. Hippodrome it good and 
big in giant lettering on the biggest display you can fit into your lobby. Use the 
following copy lines, displayed with the stills indicated on the illustration: 

SEE the convention-defying picture Hollywood said could never be madel 

SEE the greatest story from the pen of John Steinbeclc, America's No. I novelist who wrote "The 
Grapes of Wrath." 

SEE homeless, friendless men embroiled with a woman who was "trouble on a trigger"! 

SEE what happened to big Lennie, who "loved to touch nice soft things" but didn't know the 
strength of his handsi 

SEE the terrible vengeance of the ranchmen when an outsider "did bad things 1 


GREATEST PLAY 
OF THE SEASON! 

For added ammunition in your show-selling, 
use the special stiU showing the New York 
Drama Critics Circle Award which was won by 
John Steinbeck for the stage version of “Of 
Mice and Men.” This award, the highest honor 
that can come to any American play, was 
presented with the following citation by the Critics Circle: “For its direct force 
and perception in handling a theme rooted in American life; for its bite into 
the strict quality of its material; for its refusal to make this study of tragical 
loneliness and frustration either cheap or sensational, and finally, for its sim¬ 
ple, intense and steadily rising effect on the stage.” Order still JS-3. 
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Still No. 9-3 Still No. 9-4 

“FAMOUS FILMS FROM 
FAMOUS BOOKS" 

“Of Mice and Men” is your newest example of a long line of sock 
motion picture successes that were transmitted to the screen after they 
achieved fame as great best-selling books. 

“Come And Get It,” “The Prisoner of 2k;nda,” “I Cover the Water¬ 
front,” “Tom Sawyer” are some of the pictures of recent years that 
cashed in big on the fame of their book originals. Tie your Steinbeck 
story directly in with this impressive array by using the scene stills 
from those pictures, shown above, for lobby display or for contest 
use. For use in your lobby, display them in a layout on one of your 
easels together with stills from “Of Mice and Men,” and copy punch¬ 
ing across the fact that here is the latest in a line of classics brought 
to the screen. 

For contest use, run the stills in your newspaper daily, plus a scene 
still from “Of Mice and Men,” and invite fans to identify the name 
and leading character of each picture, offering guest tickets or prizes 
to the winners. In the absence of a newspaper plant, you can circulate 
this contest through a special herald with a dealer tieup for distribu¬ 
tion and cost sharing. 

soil lennie*s uniqueness! 

Draw town-wide interest and attention to the unique character of 
Lennie the young giant in your picture, by setting up a “strength test¬ 
ing machine” in your lohhy and inviting all comers to see if they can 
equal his amazing feats of physical prowess. 

The “strength tester” can be made by your house staff with a mini¬ 
mum of materials and expense. Rig up an indicator consisting of a 
wood or compo board box on the face of which are measured degrees 
of pulling strength: 100, 200, 300, etc., up to 1000. Have a metal 
handle projecting up from the hox, attached to a heavy steel spring. 
When they grasp the handle and pull from one side to the other, the 
handle will move in proportion to the degree of strength applied. 

Another kind of strength tester is the type used in amusement parks 
—with a metal platform which contestants strike with a sledge ham¬ 
mer to send a metal indicator shooting upward and try to “ring the 
bell.” Use this type if you can hire one in your town. You might offer 
passes to men who “ring the bell” or move the indicator to its limit. 

★ 

round-town snipes, stencils 

“Of Mice and Men” is a title so well known that it’s virtually a house¬ 
hold phrase. Here’s the title that’s a natural to clinch in the minds of 
the townspeople by sniping it on telegraph poles, fences, etc., all over 
town. Also, if local regulations permit, use sidewalk stencils with an 
arrow pointing toward your theatre. Sell your show by selling the title! 




































A Photo-serial in six chapters based on the HAL ROACH screenplay^ made from 
John Steinbeck’s famous novel, with an all star cast, released thru UNITED ARTISTS 


CHAPTER 1 


Jmall are a pair of migratory George has often thought of running out on Lennie, Clara learns that their last job ended, because once he gives him a signal. George hops on a freight train; 
that wandering tribe some- so that he can get somewhere in the world; but he never again Lennie got them into trouble and they escaped he keeps moving as on a treadmill along the top of the 

:stiflfs.” They have no real carries out his resolve because he cannot bear the thought with a posse at their heels. As George explains what moving car in order to keep Lennie in view. He is torn 

at they earn as they go from of what would happen to Lennie if he had no one to care happened, he works himself up into an angry lather between two ideas—freedom and compassion for Lennie. 

except the one they dream for him. Before they set out for the Jackson Ranch in and declares that this time he is really going to leave Suddenly, and hardly aware of what he is doing, he 

of frightening strength but California, another temporary stopping-off place on Lennie behind. Clara, who knows that George will weaken signals Lennie. Lennie climbs the ladder onto the box 

ellect of a child. He always their path to nowhere, George and Lennie stop for a again, advises him to carry out his plan—if he can. car and sits down beside George without the slightest 

lin their "best laid plans.” visit at the home of Lennie’s aunt, Clara. George tells Lennie to wait on a street corner until suspicion of what has happened ... 


photo serial sells the story thrills 

The famous characters and story they’ve all read about are brought to life for the fans in this fast-moving photo 
serial, alive with the dramatic movement and suspense of the picture. It’s the kind of pictorial feature that editors wel¬ 
come, and it gives you six days of swell advance selling plugs for your show. Get your “Of Mice and Men” photo 
serial planted in your local paper, and see that it’s given strong promotion via truck posters, newsstand placards, ad¬ 
vance ads, etc. Order set of six eight-column mats from United Artists Exploitation Dept. Price complete, $1.50. 



Roman Bohnen Charles Bickford Bob Steele 

FANS—CAST THE FAMOUS STORY 

run this six^day shotv•'building 
contest for strong publicity breahs 

Let the fans be their own casting directors! They’ve always wanted to be; they’ve always been saving, 
“Why don’t they put such-and-such an actor in such a part?” So give them a chance to do their own casting 
for “Of Mice and Men,” and see how they agree with Hollywood’s choice! 

This show-selling stunt, to be run in the form of a newspaper contest, is especially pat for your great 
Steinbeck film, because nearly five million people have read the book and seen the play, and countless 
others know what it’s about from reading reviews and hearing discussions. 

Here’s how the contest works: Illustrated here are a series of one-column matted heads of the principal 
players in the cast. Their names are given, but not the roles they play in the picture. With each mat, run 
a complete set of brief descriptions of the main story characters which you will find below. Let the fans 
collect the entire set and then send in their suggestions on how to cast them, with or without a short letter 
giving the reasons for their choice. Offer prizes for those whose choices correspond with the real cast. 

It’s a contest that carries a powerful build-up for your show, and a swell, different feature for your 
paper. Get it planted! Order the complete set of heads on Mat No. 47B—30c; Cut—50c. Here are the descrip¬ 
tions: George, a wandering ranch hand; Mae, “a girl looking for trouble”; Lennie, a child-minded young 
giant whom George befriends; Candy, the ranch man-of-all-work; Slim, a mule skinner, “Prince of the 
Ranch”; Curley, a mean little bantam, the boss’ son. 

explait the unusual screen^credit idea 

There’s a novel, precedent-breaking idea in introducing the screen credits in “Of Mice and Men” that’s 
bound to make screen history. As a feature of your show that’s bound to draw wide attention, it deserves 
your exploitation efforts. Here it is: 

The picture opens without any credits or introduction of any kind: we simply see Lennie and George 
(Burgess Meredith and Lon Chaney Jr.) running madly for their lives. They hide in a swamp, in water 
almost up to their noses, while the feet of their pursuers pass by them. Then they make a break for the 
railroad station and hook a ride on a freight train. As the box cars rush across the screen, several minutes 
after the unheralded opening of the picture, we see the famous quotation from Robert Bums, “The best 
laid plans of mice and men go oft agley,” in the form of roughly chalked printing on the sides of the cars. 
While signature music wells up loud, the camera moves in to a closeup of the words, “OF MICE AND MEN,” 
followed by credits, then the train fades into the next scene—all without any break in the fast action. 

This marked originality in treatment is a definite selling point on your show. Use it for local gossip 
column plant, as a radio item, in your publicity stories, and perhaps for lobby copy introduced by the dis¬ 
play line; “WATCH FOR THE UNIQUELY STRIKING INTRODUCTION TO ‘OF MICE AND MEN’.” 


radio 

shatr- 

selling 



“Vox Pop” In Your Lobby 

Get your local air station to join in a strong selling stunt on 
your show by staging one of the ever-popular “Vox Pop” broad¬ 
casts from the lobby of your theatre on opening night. Set up 
a portable mike in your lobby and get fans exiting from the 
first show to broadcast their opinions on how the film compares 
with the novel, how they liked the characters, etc. Plant a local 
literary critie or columnist on this radio show for a persuasive 
plug on the picture. 


Get Radio Plug 
On Famous Duos 

For a free plug on your local radio question bee, here’s a 
typical question you can plant which leads naturally to a mention 
of your picture: 

Name five pairs of well-known inseparable friends in literature. 

Answers are Damon and Pythias, Romulus and Remus, David 
and Jonathan of the Bible, William Essex and Dermot O’Riordan 
of “My Son, My Son,” and of course George and Lennie in 
“Of Mice and Men.” 


Spot Announcements 

Here are 50-word and 100-word radio plugs for your pieture. 
Use them as separate between-program spots on your loeal sta¬ 
tion, or as commercials in connection with any radio stunt with 
which you have tied up; 

50-WORD ANNOUNCEMENT 

Here’s real news! At last the best-selling novel and prize-winning 
play by John Steinbeck comes to the screen in a great picture that 
brings to life the men and women who shatter every Hollywood con¬ 
vention in revealing their impassioned drama. See “Of Mice and Men,” 
with an all-star cast headed by Burgess Meredith, Betty Field and Lon 
Chaney Jr., at the .... Theatre starting .... 

lOO-WORD ANNOUNCEMENT 

A great book, a great stage play, has now been made into the year’s 
greatest motion picture! John Steinbeck’s best-selling novel, “Of Mice 
and Men,” comes to the screen with all its impassioned drama. It’s the 
picture that shatters every Hollywood convention—the picture the) 
said could never be made! See this story by America’s greatest writer, 
brought to life on the screen by producer Hal Roach and director Lewis 
Milestone, with an all-star cast headed by Burgess Meredith, Betty Field 
and Lon Chaney, Jr. See “Of Mice and Men” at the ... . Theatre, 
starting .... 


Broadcast Record 

Here, all ready for airing on your local station, is a hangup 
15-minute radio show on wax that gets across all the audience- 
appealing qualities of dramatic intensity, pathos and heart in¬ 
terest in the pieture, coupled with strong selling on the Steinbeck 
authorship of the story. You can’t fail to add importantly to your 
box-office take when you get this record planted. Order it direct 
from United Artists Exploitation Dept. Price, $2.00. 
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America was proud of its front porch until 
John Steinbeck showed the backyard. Today 
two motion pictures spread his message 


never apprehended while under 
indictment. 

It was probably this same prac¬ 
tice of keeping his altruism on a 
strictly practical level that caused 
Rousseau to keep his theories 
purely theoretical. Voltaire, on 
the other hand, named names and 
dated dates and languished in jail 
for circulating this information. 
Between them, they fathered 
eighteenth century liberalism. 
Without the education of the pop¬ 
ulace for which these two men 
were largely responsible, the 
French Revolution probably could 
not have occurred when it did. 
Today Voltaire’s social concepts 
are still apparent in French Law 
and, in some cases, still resisted. 

Although the work of Voltaire 
and Rousseau had in the long run, 
tremendous repercussions, no so¬ 
cial document has ever had the 
immediate eye-opening effect that 
“Uncle Tom’s Cabin” had on the 
already war-conditioned popula¬ 
tion of this country. 

When it was published, there 
was no such thing as a middle 
course in one’s feelings about the 
book. Either one hated it fanati¬ 
cally or one embraced it as a reli¬ 
gious document. Historians agree 
that slavery might still exist in 
this country, in one form or 
another, if Harriett Beecher 
Stowe had not made compromise 
impossible and precipitated the 
Civil War \vith this volume. 


A small segment of a pressing social problem, the migratory workers of America, as 
they are- portrayed on the screen in Hal Roach’s production, "Of Mice and Men". Lon 
Chaney, Jr. as "Lennie," Betty Field as "Mae” and Burgess Meredith as "George." 


A GHOSTLY cheering section 
sits by and enthusiastically 
watches a latter-day fraternity 
brother carry on where they left 
off. 

They are the great crusading 
writers. Voltaire and Rousseau 
with the royalty-trampled hordes 
of Paris at their shoulders. Dean 
Swift with the starving men and 
women of Irels.nd behind him) 
Dickens flanked] by Oliver Twisf 
and David Clopperheld, Mrs. 
Stowe with the freed negroes and 
Zola sitting in dignity with Drey¬ 
fus. 

They know what the man they 
are watching is doing and what 
he is going through. They have 
been through it themselves. 

They, too, wrote books which 
shocked and dismayed the aver¬ 
age person with unvarnished and 
unpleasant truth. Books that also 
produced radical economic and so¬ 
cial changes for the betterment 
of society. 

They are watching John Stein¬ 
beck. 

His books, “Of Mice and Men” 
and “The Grapes of Wrath” have 
been burned, banned and blast— 
in various communities from coast 
to coast. The conditions these 
books present are not pleasant to 
view, yet America is seeing them. 
Not only in published form but in 
the medium of the screen. 

Authentic motion picture ver¬ 
sions of both books have been 
made by the two most courageous 
producers in the industry, Hal 
Roach and Darryl Zanuck. The 
movies give Steinbeck’s message 
a greater and more dramatic cir¬ 
culation than was possible to lit¬ 
erary reformers of yesteryear. In 
consequence, his subjects, the 
dust bowl refugees and the mi¬ 
gratory workers, are bound to 
arouse a much wider interest in 
their plight. 

When books like “Of Mice and 
Men” appear, they are invariably 
the work of that rarity in the lit¬ 
erary world, the sincere crusader. 
The crusading novelist is under¬ 
standably scarce. He sticks his 
neck out for the good of his fel¬ 
low man and what does he get? 
Usually the ax. And right in the 
part of his anatomy he exposed 
—his neck. 

In fact, the defense of one’s fel¬ 
low man in print may safely be 
classed as one of the hazardous 
occupations, along with deep-sea 
diving and looking down the bar¬ 
rels of loaded guns. 

Of course not every attempt to 
alleviate social abuses ends in dis¬ 
aster for the author, although it 
often, may. The true reformer, if 
at all effective with the pen, is 
likely to step on a number of well 
padded toes. 

Steinbeck is fortunate that he 


writes in the twentieth century 
rather than in a previous one. A 
man who feels the plight of 
others as deeply as did earlier 
vrriters who attempted meliora¬ 
tion of the downtrodden, he is, in 
our modern democracy, blasted in 
the editorial columns rather than 
hung by his thumbs. 

If he had written the Gallic 
equivalent ei1)her “Of Mice and 
Men” or “Granijs of Wrath” in. 
eighteenth century Franfce he ) 
could Jiave expected quick execu¬ 
tion. And this would have been a 
lucky break compared with al- 


were just writing about condi¬ 
tions as they saw them. Stein¬ 
beck, Voltaire and a host of others 
were, and are, merely trying to 
bring to light the conditions of 
those who, through lack of edu¬ 
cation and power, have no way of 
voicing their exploitation and 
their resultant misery. 

Charles Dickens, for example, 
was ncit “supping on horrors” for 
his ovra amusement] when he 
wrote J“David Copperfield” and 
“Oliver Twist.” He knew the hor¬ 
rors of child labor conditions in 
the England of that day. 


John Steinbeck, the author whose 
biting prose and courageous pre¬ 
sentation of the truth in ”Of Mice 
and Men” and '^Grapes of Wrath” 
has shocked the country and made 
it conscious of its responsibility to 
its race of lost souls 


His first published work, “The 
'' Cup of Gold,” was a historical 
novel aiid not too well received. 
Three lother books followed, 
among them a book of short 
stories. Then with “Tortilla 
Flat” he began to receive some 
recognition. His next book, “In 
Dubious Battle,” was somewhat 
noticed and thoroughly con¬ 
demned by those it attacked. 

When “Of Mice and Men” was 
published it became apparent that 
here was no dilletante. It was 
obvious at last that Steinbeck was 
not merely another artistic writer 
who spends his time being a voice 
in the wilderness. The man who 
wrote “Of Mice and Men” pre¬ 
sented his characters vitally and 
boldly—as only a man who has 
lived among them and been one 
of them could. 

Those who ranted against the 
book for its brutality, and they 
were many, did so because this is 
the sort of reality that is not 


stone. The cast of the film is 
headed by Burgess Meredith, 
Betty Field,I Lon Chaney, Jr., 
Walter Bickford, Bob Steele and 
Noah Beery, Jr. 

Lennie and George are not fig¬ 
ments of an author’s imagination. 
Lennie and George are problems 
that this country must face to¬ 
day. They are representative of 
one of the great working classes, 
the migratory workers. Steinbeck 
made the nation realize that the 
migratory workers, as embodied 
in Lennie and George and Old 
Candy, were humans with human 
desires who should be allowed to 
enjoy life instead of merely exist¬ 
ing. 

He supplemented the sociologi¬ 
cal problem presented in “Of 
Mice and Men” with the economic 
poser contained in the “Grapes of 
Wrath.” How can we reabsorb 
the derelicts our own wastefulness 
has produced? And how can we 
give back to Lennie and George, 


"Oliver Twist asking for more” by the famous carica¬ 
turist George Cruikshank. This book was Dickens’ most 
effective contribution to the light against child labor. 

ternative punishments. He had been a child laborer 

Voltaire, who campaigned himself. When he was still a 
against the«abuses of the common small boy he worked in a den, for 
people by royalty, became so unbelievably long hours and in¬ 
familiar with the interior of the finitesimal wages, packaging and 
Bastille that he should have re- labeling shoe blacking. This 
ceived special rates. Yet Voltaire period may have warped his per- 
never approached in his wildest sonality but it certainly produced 
tirades against the conditions that in him a singleness of purpose 
prevailed, the brutal frankness of that colored all his work. 
Steinback’s exposes. He became an unfiagging cham- 

In neither case were the au- pion of the poor man and of the 
thors of these attenfpts at reform poor man’s right to enjoy life. He 
striving for sensationalism. They became also, and this was even 


Voltaire arrested on the orders 
of Frederick the Great at Frank¬ 
fort for "subversive” writings 
attacking royal privilege. Ever 
the champion of man’s rights, 
jail was no novelty to Voltaire. 

more important, an implacable 
enemy of the Slum and its effect 
on human beings. 

This fixation of his produced 
results that cannot be accurately 
estimated, even today. His novels 
about the evils of uncontrolled 
poverty and cold indifference to 
social reform eventuallyjproduced 
more beneficial legislation in that 
field than any other factor in 
English history. 

To get back to M. Voltaire and 
his running mate, Rousseau. 
Those two gentlemen asked to be 
thrown in the jug more consist¬ 
ently than any other non-criminal 
Frenchmen before or since. 

Voltaire’s implied requests for 
incarceration were often an¬ 
swered. Rousseau, on the other 
hand, skipped around from France 
to Italy to Flanders to Germany 
with such agility that he was 


Here are four of the great crusaders in literature whose work strongly influenced the history of their countries 
and the fate of their people. Voltaire, Harriet Beecher Stowe, Emile Zola, Charles Dickens. 


Emile Zola, another of the 
great who fought for the rights 
of others, had a great deal to do 
with slum clearance and the re¬ 
habilitation of the under-privi¬ 
leged. But Zola, although he 
undertook it as a battle against 
an individual injustice, accom¬ 
plished his greatest service for 
his people when he championed 
Drejffus during his persecution as 
an espionage agent. 


It is the same zeal for the 
righting of wrong and the re¬ 
moval of injustice and its causes 
that has led John Steinbeck to 
write the most controversial 
novels of the present decade. 
Steinbeck did not arrive at this 
juncture haphazardly. His first 
four books will always be more 
or less mysteries as to content, as 
he destroyed them all in manu¬ 
script. 


easy to face. And when it was 
first considered as motion picture 
material, these same people said' 
that it could never be made as a 
picture. But Hal Roach realized 
that an increased interest in our 
problems made a picture possible. 
Roach’s motion picture is as much 
Steinbeck as the book was. 

Hal Roach entrusted the pro¬ 
duction and direction of “Of 
Mice and Men” to Levds Mile- 


and the legion they represent, 
their self-respect and the right to 
walk like men? These are the 
questions that Steinbeck has had 
the courage to advance in prose. 
These questions have stirred the 
country. 

Certainly Zola and Dickens and 
Voltaire and a host of other self¬ 
less reformers must reach out 
their bony talons to him in some 
effort of encouragement. 



Here's an exciting story about America's "man of the hour" in the field of entertainment—John Steinbeck. An absorbing yarn replete with human 
interest, illustrated with arresting art and layout, about the author of the best-selling, prize-winning story, "Of Mice And Men." Your local news¬ 
paper will want this timely feature. Order the complete 8-Column mat direct from Exploitation Dept., United Artists Corp., 729 7th Ave., N. Y. C. 

















CAHEER OF JOHN STEINBECK 


H 


_ _E WORKED AS A HOD-CARRIER 
ON THE CONSTRUCTION OF 
NEW YORK’S MADISON 
SQUARE GARDEN. 

He HAS BEEN AT VARIOUS 
TIMES A RANCH HAND, 

A LUMBERJACK, A 
REPORTER AND 
A FACTORY 
WORKER. 


LON 

CHANEY JR. 


BETTY 

FIELD 


HAL ROACH 


BURGESS 

MEREDITH 


Before writing 

•OF MICE AND MEN" HE WROTE AND 
PUBLISHED FOUR EARLIER NOVELS 
WHICH THE PUBLIC IGNORED. 


His first great novel ."of mice 

AND MEN," HAS SOLD NEARLY 
500.000 COPIES, WON THE 
ANNUAL PRIZE AS NEW YORK'S 
BEST PLAY. AND HAS NOW 
BEEN MADE INTO A THRILLING 
MOTION PICTURE. 


PRESENTS 


OF MICE AND MEN' 


FROM THE NOVEL BY JOHN STEINBECK 
DIRECTED BY LEWIS MILESTONE 


ART FEATURE SELLS GREAT 
STEINBECK APPEAL 

The universal fame of John Steinbeck and his best-seller novel that 
has made American history, is the theme of this human-interest news¬ 
paper cartoon by Larry Sobel, artist whose drawings on movie themes 
are known to fans aU over. The absorbing .copy and illustrations lead 
up to a strong selling plug for your show. Plant this two-column mat 
with your local feature editor. Order Mat No. 49B—30c; Cut—50c. 



il Still NR-I. Above: Correspond- 
ig scene still No. H93. 


Left: Special Still NR-2. Above: Correspond¬ 
ing scene still No. PM. 


Left: Special Still NR-3. Above: Correspond¬ 
ing scene still No. PI9. 


director's **shooting** sketches 

seil hehind-scenes excitement 


novetties 



USHERS’ SASHES 


Order from 

ECONOMY NOVELTY 
& PRINTING CO. 

225 W. 39th Street 
New York City 



BOOK MARKS 


Dress up your ushers, doormen, 
cashiers, and other staff members 
with these show-selling silk sashes. 
Can also be used for window dis¬ 
play. Size 4 by 30 inches. Price 
25c each. 


See that libraries, book shops, 
schools, etc., get a liberal supply 
of these “Of Mice and Men” book 
marks for quantity distribution at 
low cost. Book marks are die-cut 
for eye-catching effect. Price, in¬ 
cluding your imprint: IM—$4.50; 
5M—$4.00 per M; lOM—$3.50 
per M. 






BUMPER BAHHERS 

For strong outdoor selling, snipe 
these bumper strips on taxis, em¬ 
ployees’ cars, and other cooperating 
automobiles. Made of heavy card¬ 
board, with large eyelets through 
which wire or string can easily be 
strung to fasten on banner. Prices: 
2 to 5—35c each; 10—28c each; 
25—25c each; 50—22c each; 100 
—18c each. Theatre imprint and 
playdate, $1.00 extra on each 
order. 


There’s a great exploitation opportunity for publicity-wise 
showmen in the “Of Mice and Men” scene sketches reproducd 
above with the corresponding scenes from the picture. 

These sketches, which are available for your show-selling cam¬ 
paign in the form of special stills, are samples of a series which 
were ordered by director Lewis Milestone in accordance with his 
unique system of planning his camera “takes” in advance of 
shooting. Five hundred such sketches were made by Milestone’s 
art director, Nicolai Remisoff, under Milestone’s direction. These 
sketches were used as blueprints for the action in the various 
sequences before the scenes were made—and their remarkable 
value in producing an effective scene is shown by the closeness 
with which the finished scene resembles the sketch. 

As an exciting behind-the-scenes sidelight on how a great 
director works, these sketches have great showmanship value. 
Order prints of those shown above, and others which are avail¬ 
able, for use in newspaper publicity, lobby display, school pro¬ 
motion, and the many other exploitation uses to which they lend 
themselves. 


Flash Banners 

Eye-pulling banners, valances, flags, standards, etc., that shout 
across the famous title, author’s name and big cast names of your 
picture, are available to you on easy rental terms. Banner pieces 
of all kinds are made to fit your individual theatre needs. Use 
them in every available lobby, inside, and front-of-theatre spot. 
For full information, prices, contact; 

LIBERMAN FLAG & VALANCE CO. 

247 W. 46th Street, New York, N. Y. 

National Screen Displays 

Dynamically-designed, excitingly illustrated lobby displays of all 
standard sizes, including some made in the impressive photo-art gelatine 
process, are offered by National Screen on “Of Mice and Men.” Use 
them to supplement your regular United Artists accessories. For infor¬ 
mation on prices, rental terms, etc., contact: 

American Display Division 
NATIONAL SCREEN ACCESSORIES 
630 Ninth Ave., New York 
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PUBUCITY 


STEINBECK’S “OF MICE AND MEN” SUPERBLY SCREENED 
WITH GREAT CAST IN A POWERFULLY DRAMATIC STORY 




_ ^ 

New Roach Film Presents 
Brilliant Starring Cast 
In Thrill-Packed Story 


{Advance Reader) 

Starring Burgess Meredith, Betty Field and Lon Chaney, Jr., 
in an unusually important cast, Hal Roach’s “Of Mice and 
Men,” which was produced and directed by Lewis Milestone 
and is slated for its premiere showing at the .... Theatre on 
. . . unfolds a richly emotional and tensely dramatic story of 
the migratory ranch workers of California. 

Based on the best-selling novel 
of the same name by John Stein¬ 
beck and transferred to the screen 
from Eugene Solow’s adaptation 
of the Broadway stage hit, “Of 
Mice and Men” tells the exciting 
story of George and Lennie and 
Mae on Aguora Ranch in Cali¬ 
fornia. George and Lennie have 
traveled together for years, the 
former devoted to his partner 
whose brute strength and weak 
mind have invariably upset their 
“best laid plans.” But at long last 
it seems that their dream is to 
come true—they have found the 
money to buy a small farm of their 
own and to live “off the fatta the 
Ian’.” However, they haven’t 
counted on Mae, the only woman 
on the ranch, married to Curley, 
the owner’s son. It is Mae who 
turns their happy dream into stark 
tragedy, bringing the picture to a 
climax that is as unexpected as it 
is stunning. 

Aguora Ranch, where most of 
“Of Mice and Men” was made, was 
erected in eight days, comprised 
of nine buildings, stockades, a well 
and all other necessary equipment. 
The Salinas River bank set—the 


Betty Field and Bob Steele in a tense and dramatic scene from ‘‘Of Mice 
And Men,” Hal Roach’s film version of John Steinbeck’s best-selling 
novel, which is slated for a gala premiere at the .... Theatre on .... 

4B—Two Col. Scene (Mat .30; Cut .50) 


scene of the picture’s tragic finale 
— covered two stages. Stepping 
from the outside onto the set was 
a journey from Hollywood into a 


wilderness hideout hundreds of 
miles distant. For Hollywood had 
transplanted and re-arranged Na¬ 
ture to suit its purpose. 


NICE GESTURE 

When Lon Chaney, Jr., playing 
the role of Lennie in John Stein¬ 
beck’s “Of Mice and Men,” the new 
Hal Roach production currently on 
view at the .... Theatre thru 
United Artists release, was in¬ 
formed he would have to get his 
hair dyed red to make it look 
darker for the camera, he engaged 
his wife’s hairdresser to do the job. 
More, for sentimental reasons, he 
had it dyed the exact shade of his 
wife’s lovely titian hair. “Of Mice 
and Men” was produced and di¬ 
rected by Lewis Milestone, and 


other top roles are played by 
Burgess Meredith, Betty Field and 
Charles Bickford. 


VULGAR TRAPPINGS 

When Betty Field was signed to 
play the heroine of Hal Roach’s 
“Of Mice and Men,” the film pro¬ 
duction which will open at the.... 
Theatre on . . . ., she announced 
that she’d collect her own ward¬ 
robe. Betty’s expedition took her 
to the downtown section of Los 
Angeles where she haunted sev¬ 
eral department stores—the kind 
of shops she imagined Mae would 
patronize. Finally she paraded be¬ 
fore Director Lewis Milestone in 
the cheap, pathetically vulgar trap¬ 
pings she had selected. Milestone 
was impressed. He was even more 
impressed when Betty said the 
whole outfit cost eleven dollars and 
thirty-five cents. Thirty cents of 
that had gone for carfare. 


BARBER CHAIR 

A new type of barber’s chair 
makes its appearance in “Of Mice 
and Men,” Hal Roach’s film version 
of the great John Steinbeck novel 
which will have its local premiere 
at the .... Theatre on ... . thru 
United Artists release. The inven¬ 
tion of Silver Tip Baker, veteran 
ranch hand who plays a supporting 
role in the production, it is com¬ 
posed of a broom, a length of wire 
and a battered old chair. The 
broom, wired to the back of the 
chair, serves as a head-rest for the 
unlucky customer. Hardly a Park 
Avenue model, it was a device well 
known to the seasoned ranchers of 
the old West. 


LIVESTOCK 

Because the location of Hal 
Roach’s “Of Mice and Men,” the 
new film which is scheduled to 
open at the .... Theatre on . . . ., 
is a ranch in the Salinas River 
Valley, a variety of livestock was 
demanded for the production. 
Chickens, dogs and horses wandered 
over the set, but it was a pair of 
mules that caused the most trouble 
because of their snorting and bray¬ 
ing. Their gratuitous noises upset 
the filming schedule exactly four 
times, but in the end they got used 
to the camera and gave very sat¬ 
isfactory performances. The set on 
which they worked displayed a sec¬ 
tion of forest and swamp covering 
5,000 square feet. 


ON TWO STAGES 

The Salinas. River bank set on 
which was filmed the final scene of 
Hal Roach’s “Of Mice and Men,” 
the new film drama now playing an 
engagement at the .... Theatre, 
covered two sound stages and 
looked haphazard and unpremedi¬ 
tated, as are all of Nature’s scenic 
designs. The river ran sluggishly 
as a wounded snake, its yellow sur¬ 
face carrying a scattering of fallen 
leaves. Huge sycamores formed a 
grotesque canopy over the water, 
and the light filtered through the 
branches and cast shadow patterns. 
Unpremeditated it seemed, but it 
wasn’t. Hollywood had transplanted 
and re-arranged Nature to suit its 
special demands. 


These Pigeons 

Refused to Fly 

The pigeons transported to 
Aguora Ranch for the making of 
the film, “Of Mice and Men,” the 
new Hal Roach production now on 
view at the .... Theatre, were 
as out of place as any Park Avenue 
playboy suddenly removed to a 
Maine wilderness. 

They couldn’t fly. 

The birds were raised for the 
table, and flying had as little part 
in their paths of destiny as it has 
(|J^for penguins. But at Aguora 
Ranch, in the hills 40 miles north 
of Hollywood, a bird had to be on 
the alert against enemies. The 
hills surrounding the place 
abounded in coyotes and bobcats, 
and every evening after the day’s 
shooting the pigeons were care¬ 
fully placed on the , roof of the 
bam. Coyotes prowled about the 
ranch every night, but not a pigeon 
was lost. 


Burgess Meredith in “Of Mice And 
Men” 


10A—One Col. Head 
(Mat .15: Cut .25) 


Milestone’s Beard 


With the completion of 
filming Hal Roach’s “Of Mice 
and Men,” now on view at 
the .... Theatre, which he 
produced and directed, Lewis 
Milestone’s first move was in 
the direction of his barber. 
The director established a 
precedent nine years ago of 
letting his hair grow unre¬ 
strained while he was making 
a picture. 

“It gives you something to 
look forward to when you 
finish,” was his explanation. 
“Maybe I’d better get an es¬ 
timate first, though,” Mile¬ 
stone remarked. “It looks like 
a two-man job this time.” 


PRODUCTION HIGHLIGHTS 


BURGESS MEREDITH 


ExcitingTheme 
Is Dramatized 
In New Picture 


{Advance Reader) 

Brunette tressed Betty Field, the 
Hollywood actress who says “Unh- 
Unh” to glamour and means it, 
plays the role of Mae, the heroine 
of Hal Roach’s production of “Of 
Mice and Men,” the screen version 
of John Steinbeck’s powerful novel, 
which is scheduled for its initial 
showing at the ... . Theatre on 
. . . ., when it begins a . . . . days 
run. Produced and directed by 
Lewis Milestone, this new produc¬ 
tion co-stars with Miss Field, Bur¬ 
gess Meredith of “Winterset” fame 
and Lon Chaney, Jr., namesake and 
scion of a great movie family. In 
the supporting cast of the film are 
such top-notchers as Charles Bick¬ 
ford, Roman Bohnen, Bob Steele, 
Noah Beery, Jr., Granville Bates 
and Leigh Whipper. 

The story of “Of Mice and Men” 
was transferred to the screen from 
a script based on the Broadway 
stage hit and written by Eugene 
Solow and dramatizes the life of 
the “bindle-stiffs,” or migratory 
workers on Aguora Ranch in Cali¬ 
fornia. Against an impressive 
pictorial background, “Of Mice and 
Men” highlights the careers of two 
men—George and Lennie. It shows 
the hopes and dreams, the drama 
and tragedy, the humor and pathos 
of these central figures; it details 
ranch life and its vast implications 
for those humans who go from job 
to job on the path to nowhere. 

Most of the action of “Of Mice 
and Men” transpires on a ranch 
which was built exactly as it was 
described in Steinbeck’s novel. It 
was located in a sun-seared valley 
40 miles north of Hollywood. Inside 
of eight days, studio technicians 
erected nine buildings—^not flimsy 
sets either, but substantial enough 
for actual farming purposes. Men 
were able to sleep in the bunk- 
house, livestock were kept in the 
barn, water actually came out of 
the well. 


LON CHANEY, JR. 



Lon Chaney, Jr., in “Of Mice And 
Men” 


11A—One Col. Head 
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PUBLICITY 


Burgess Meredith Treats 
His List of ^^Alter Egos’’ 
With Plenty of Sympathy 


A lot of actors don’t bother to get more than a nodding 
acquaintanceship with the characters they portray, but not so 
with Burgess Meredith, co-star with Betty Field and Lon 
Chaney, Jr., in Hal Roach’s “Of Mice and Men,” now playing 
an engagement at the .... Theatre. 

Meredith looks his character squarely in the eye, slaps him 

^ - 


an the back and then moves in with 
him. The sympathy and under¬ 
standing Meredith shows for these 
temporary alter egos is well known. 
It has made stage and screen his¬ 
tory, installed such characters as 
Mio, in “Winterset,” unforgettably 
in the mind of the public. Meredith, 
slight and tousled - headed, has 
vested his interpretation of 
“George,” in “Of Mice and Men,” 
with this typical intimacy. 

With commendable caution, Mere¬ 
dith is loath to discuss what he 
tries to do in the role. He prefers 
to let the public do the talking. 

“It’s silly to call your punches 
before they are released,” Meredith 
says. “Let the people evaluate your 
work. But I can at ’least explain 
my feelings toward George and 
Lennie and their relationship.” 

Several persons who have 
watched Meredith work before the 
cameras as George expressed the 
opinion that he was giving the part 
a new note of mellowness. He re¬ 
tards the tempo of George’s speech 
and actions, makes him a slightly 
less sharp and infinitely more 
gentle protector of his helpless 
friend, Lennie. And into the rela¬ 
tionship of the two strangely-con¬ 
trasting men — a relationship fun¬ 
damentally pathetic and touching 
—• he injects a faint touch of 
humor. 

“All was not tragic in their com¬ 
radeship,” Meredith said. “They 
had their fun. Outside of the bitter 
finale and the few episodes through 
the story which were harsh and 
disastrous, they had a pretty good 
time.” 

Meredith was enthusiastic about 
his role in “Of Mice and Men,” and 
he is under contract to Hal Roach 
to make further pictures, but he is 
sticking to his promise not to for¬ 
get the stage. He is currently in 
New York to plav the leading role 
in the stage production of “Young 
Man with a Horn,” by Dorothy 
Baker. 


STARRING CAST 
GETS SNAPPED 
BY MISS FIELD 

When Betty Field completed 
work at the Aguora Ranch location 
of the picture, “Of Mice and Men,” 
the Hal Roach production slated 
for its premiere at the .... The¬ 
atre on . . . ., she went on a pho¬ 
tographic spree of her own. Miss 
Field plays the part of Mae in the 
John Steinbeck story, which was 
produced and directed by Lewis 
Milestone for United Artists re¬ 
lease. 

For more than two weeks Miss 
Field had toiled before the cameras 
on the ranch set constructed 40 
miles north of Hollywood. She was 
given a two days’ rest with orders 
to report for further work when 
the company arrived at the studios 
to go on with the filming. 

Immediately after she was in¬ 
formed of her vacation. Miss Field 
whipped out her camera and began 
clicking madly. A candid camera 
fiend, she started her campaign of 
mild revenge by snapping pictures 
of the motion picture cameramen 
who had been training their sights 
for so long. 

Then she caught Milestone and 
other principals of the cast, includ¬ 
ing Burgess Meredith, Lon Chaney, 
Jr., Noah Beery, Jr., Roman 
Bohnen, Charles Bickford and Bob 
Steele. 

Next she went to work on the 
livestock. Horses, cows, chickens, 
dogs and kittens—all fell victim to 
her ubiquitous lenses. The sight of 
Betty stalking a timid duck was a 
lesson in patience and determina¬ 
tion. 


STRANGE MEETING 



Betty Field and Lon Chaney, Jr., are involved in this scene which takes 
place at Aguora Ranch, the setting of Mice And Men,” the Hal Roach 
production which is currently on view at the .... Theatre. 

5B—Two Col. Scene (Mat .30; Cut .50) 


TROUBLE FOR TWO 



This meeting between Betty Field and Burgess Meredith causes strange 
complications in the story of “Of Mice And Men,” the John Steinbeck 
novel which Hal Roach screened for United Artists release at the . . . • 
Theatre. 

3B—Two Col. Scene (Mat .30; Cut .50) 
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“HORSE OPERA” 
IN PAST CAREER 
OF BOB STEELE 


Handsome Bob Steele, black¬ 
haired, blue-eyed hero of western 
films, has finally gotten off his high 
horse. When he was signed for the 
part of Curley in the filming of 
John Steinback’s novel “Of Mice 
and Men,” now at the .... The¬ 
atre, he hoped he had contributed 
his swan song to the field of 
“Horse Opera.” 

Steele is well-known to western 
film fans. He has ridden, shot and 
punched his way through more 
than 100 westerns. He has done 
away with more cattle-rustlers 
than the Texas Rangers. He has 
cleaned up more saloons than the 
Volstead Act. 

“It’s nice work when you get it,” 
said Steele, “but I’m pretty tired 
of it. It becomes as monotonous as 
the turning of a barber’s pole. 

“I’m plenty sick of petting home¬ 
less rattlesnakes and muttering, 
‘Por little varmint.’ Deliver me 
from such lines as, ‘Don’t let that 
thar hand get fidgety on that thar 
trigger, Pizen Pete!’ My theme 
song right now is: Throw away my 
boots and saddle.” 

Steele still had to ride a horse 
in “Of Mice and Men,” but it was 
only incidental. He had a rounded 
character to portray, that of 
Curley, the welterweight with a 
Napoleonic complex and a perpet¬ 
ual chip on his shoulder. 

Lewis Milestone produced and di¬ 
rected the Steinbeck epic for the 
Hal Roach Studios. Burgess Mere¬ 
dith portrayed George and Lon 
Chaney, Jr., appeared as Lennie. 
Betty Field played the role of Mae, 
the only woman in the story. 


BOB STEELE 



Bob Steele in “Of Mice And Men.” 

12A—One Col. Head 
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BOHNEN HABIT! 


Losing himself in, not only his 
own role but those of actors with 
whom he is working, is an old and 
unconscious habit of Roman 
Bohnen, famous New York stage 
character actor. 

During rehearsals, Bohnen, who 
is appearing as Candy in the film¬ 
ing of John Steinbeck’s novel, “Of 
Mice and Men,” now on view at the 
.... Theatre, follows the grimaces, 
gestures and speeches of his fel¬ 
low players closely. He grimaces ►— 
and gestures with them. 

“I’ve never-been able to cure my¬ 
self of this habit,” Bohnen said. 
“It’s the same as watching a high 
jumper at a track meet. Your leg 
automatically goes up each time 
he takes off.” 
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PICTORIAL AND DRAMATIC HIGHLIGHTS IN “OF MICE AND MEN" 


BIOBRIEFS 


Roman Bohnen, who came to 
Hollywood from the Croup Theatre 
to play Candy in Hal Roaches film¬ 
ing of “Of Mice and Men,” which 
is currently on view at the .... 
Theatre through United Artists re¬ 
lease, will know exactly how to con¬ 
duct himself when he gets to be an 
old man. He’s had plenty of prac¬ 
tice in a succession of stage roles 
‘ in which he’s had to add twenty or 
thirty years to his age, crook his 
back, acquire palsy and let his 
whiskers grow. Bohnen has been 
with the Group Theatre for the 
last nine years, and his plays in¬ 
clude “Golden Boy,” “Success 
Story,” “As Husbands Go” and 
many others. 


Leigh Whipper has the distinc¬ 
tion of being the only member of 
the cast of the stage production of 
“Of Mice and Men” to appear as 
well in the Hal Roach screen ver¬ 
sion which is slated for its premiere 
at the .... Theatre on ... . His 
part, in both play and film, is that 
of Crooks, the colored stablehand. 
His professional career began as Sir 
Joseph Porter in “H. M. S. Pina¬ 
fore,” and he has since appeared in 
a variety of Broadway successes, 
including such hits as “Porgy,” 
“Stevedore” and “Three Men On 
a Horse.” 


Noah Beery, Jr., the scion and 
name-sake of one of the screen’s 
most famous heavies, plays the 
part of Whit, a “bindle-stiff” in the 
Hal Roach production of “Of Mice 
and Men,” now on view at the .... 
Theatre. Beery’s screen debut was 
as a child in “The Mark of Zorro,” 
one of Douglas Fairbanks’ silent 
starrers, and in 1929 he resumed 
his career in talking pictures at the 
age of fourteen. Now twenty-four. 
Beery’s frequent screen appear- 
anees have been most confin^ to 
serials and melodramas in which, 
unlike his father, he is usually cast 
as hero. 


THE STORY OF AGUORA RANCH 
AND HOW IT WAS CONSTRUCTED 
FOR “OF MICE AND MEN” CAST 


Aguora Ranch became a going concern teeming with the activities of 
grain harvesting. Among the laborers were Burgess Meredith and Lon 
Chaney, Jr., both of stage and screen fame—and therein lies the answer 
to the picture. It wasn’t an actual presentation of California ranch life. 
It was a Hollywood Harvest. 

It came about because Lewis Milestone, ace director, insisted upon 
complete authenticity for the filming of the Hal Roach picture, “Of Mice 
and Men," which Milestone produced and directed for United Artists 
release. It will have its local premiere at the .... Theatre on ... . 

He wanted no synthetic ranch; he demanded the typical spot conceived 
by John Steinbeck in his now classic story of George and Lennie, the 
migratory workers. Roach studio operatives searched far and wide, and 
reported they couldn’t find a “typical California ranch." The answer was: 
“build one." 

Ranch Builders Go to Work 

Location scouts decided upon Aguora Ranch, about 40 miles north of 
Hollywood. In eight days studio technicians erected nine buildings—not 
flimsy sets either, but substantial enough for actual farming purposes. 
Men could sleep in the bunkhouse, livestock could be kept in the barn, 
water came out of the well. 

A rancher could step in and carry on at Aguora Ranch even after the 
“Of Mice and Men" company moved back to the studio. 

Thus while Burgess Meredith and Lon Chaney, Jr., were sweating and 
toiling in the barley field, the ranch yard snoozed in the hot afternoon 
sun. There were cows in the barn, horses in the stockade. Chickens 
scratched in the dust, ducks waddled toward the watering trough. A 
ranch hand shooed Lulu, the goat, out of the bunkhouse. Lulu was suffer¬ 
ing from an inconveniencing delusion. She kept thinking she was a lap 
dog and ought to live in a house. 

In the short time required for the creation of the ranch yard, the tech¬ 
nicians succeeded admirably in applying alchemy of time. Buildings were 
weathered and covered with the patina of years. They looked old, lived in. 
Visitors to the set were astonished when they were informed that Agfuora 
ranch was less than a month old, and not a home in which a family had 
lived for two or three generations. 

With the studio trailers and other vehicles hidden no one would ever 
suspect that a picture was in the making. The principals of the cast were, 
of course, clad like ruralites, and so was everybody connected with the 
shooting of the film. 


SHORTS 


MANNERISMS 

Rex, the 17-year-old dog who 
appears in “Of Mice and Men,” 
now showing at the .... Theatre, 
got silk-glove treatment during his 
stay at the Hal Roach lot. Besides 
being given a smart-looking dress¬ 
ing room, he had a stand-in and 
was never worked for more than 
one hour at a time. He showed a 
distinct liking for the spotlight 
and wasn’t above posturing at 
times. In the film, he belongs to 
Candy, the role portrayed by 
Roman Bohnen. 


SADISM 

Lon Chaney, Jr., is convinced 
that Lewis Milestone, the producer- 
director of Hal Roach’s “Of Mice 
and Men,” which will open at the 
.... Theatre on . . . ., has a broad 
sadistic strain in his make-up. The 
reason? During filming, Bob Steele, 
known as one of the screen’s best 
fighters, swung his fists hard and 
often at the expense of Chaney’^s 
ears, chin and nose. Steele worried 
about this screen battle. Milestone 
just chuckled gleefully. All in the 
name of realism, he said. 


RUSTICITY 

Until they went on location, 
many of the members of the cast 
of Hal Roach’s “Of Mice and Men,” 
produced and directed by Lewis 
Milestone and slated to open at the 
.... Theatre on ... . had never 
before been on a ranch. So they all 
went about the business of learning 
something new. Burgess Meredith 
became adept at horseshoe pitch¬ 
ing. Charles Bickford learned to 
crack a bullwhip. Roman Bohnen 
became expert at rope tricks. Betty 
Field learned to love farm animals. 


NO HAY FEVER 


The location set of “Of Mice 
and Men,” the new Hal Roach pro¬ 
duction now playing an engage¬ 
ment at the .... Theatre, with 
Burgess Meredith, Betty Field and 
Lon Chaney, Jr., was covered with 
barley and ragweed which immedi¬ 
ately produced a dozen cases of 
hay fever among the cast. Lewis 
Milestone, producer-director of the 
great John Steinbeck story, had 
the studio physician desensitize the 
entire cast with a solution of nitro- 
hydrochloric acid. After this medi¬ 
cal interlude, filming proceeded 
without any unexpected hold-ups. 


A senes of camera highlights showing the emotional sweep and dramatic impact of the great John Steinbeck story told with bold realism in the Hal 
Roach production of “Of Mice And Men,” filmed for United Artists release and currently on view at the .... Theatre. Lewis Milestone acted as pro- 
ducw-director, with Burgess Meredith, Betty Field and Lon Chaney, Jr., in the top roles. The scenes pictured above show Betty Field as Mae, caught 
in the meshes of a loveless marriage on lonely Aguora Ranch, where she tries to forget her bitter loneliness among the “bindle-stiffs,” the migra¬ 
tory ranch workers of California. 

ID—Four Col. Montage (Mat .60; Cut 1.00) 


ACTORBICKFORD 
IS UNIMPRESSED 
BY HIS PROFILE 

The sight of his own face on 
the screen soured Charles Bickford 
on motion pictures. He works in 
them, steadily and successfully, 
but he isn’t a film fan. 

“When I saw myself on the 
screen for the first time, I was 
embarrassed,” says Bickford. “I 
caught myself exclaiming — ‘What 
a silly-looking jerk? Can it be 
me?’ ” 

This sounds like a typical Hol¬ 
lywood speech of false self-abase¬ 
ment, but Bickford means it, and 
proves it by rarely attending any 
picture in which he appears. 

Bickford, tall, husky and red- 
haired, is currently working in the 
role of Slim, the mule-skinner in 
the Hal Roach picture, “Of Mice 
and Men,” slated to open on ... . 
at the .... Theatre. Lewis Mile¬ 
stone produced and directed the 
filming of the famous John Stein¬ 
beck novel for United Artists re¬ 
lease. 

Bickford saw himself in some of 
the “rushes” of the picture, for the 
first time in quite a spell, but he 
couldn’t very well help that. The 
“Of Mice and Men" company was 
on location at Agoura Ranch, 40 
miles north of Hollywood. Every 
evening rushes of the preceding 
day’s shooting were shown. But he 
didn’t like it. 

“It’s shocking to see yourself,” 
he says. “You are a stranger. You 
have mannerisms you never sus¬ 
pected of existing.” 

Bickford emphasized that it isn’t 
slovenly to have such an attitude. 
You don’t need to study yourself 
on the screen in order to correct 
mistakes and improve your per¬ 
formance. There are a lot of 
people, from directors through 
critics to friends, who won’t be ret¬ 
icent about dissecting your work. 
Anyway, Bickford pointed out, 
there are great stage actors who 
go on and on never seeing them¬ 
selves. 


Charles Bickford in “Of Mice And 
Men.” 

13A —One Col. Head 
(Mat .15: Cut .25) 
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PUBLICITY 


Lon Chaney, Jr. Plays 
Stirring Role of Lennie 
In New Roach Film Drama 

Actor Is Well Known ‘‘Bad Man” 


Lon Chaney, Jr., got fed up with being a bad “bad man.” 
“Whenever they were looking for a big fellow who wasn’t 
the drawing room type, Chaney always seemed to get in the 
way,” the young actor smiled wryly. “I hope I never have to 
play another gangster or villainous cowboy the rest of my 
life,” he said. 

--—^ 


CAST ON RANCH 
GOES “NATIVE" 
AND ENJOTS IT 


The cast of the picture, “Of Mice 
and Men,” Hal Roach’s latest pro¬ 
duction which will be presented at 
the .... Theatre on ... . thru 
United Artists release, went native 
with a vengeance. 

The famous novel by John Stein¬ 
beck was filmed at Aguora Ranch, 
a lonely, isolated spot 40 miles 
north of Hollywood. The recrea¬ 
tional facilities were rather limited, 
and members of the cast had to 
find their fun as any California 
ranch worker would. 

A glance at the ranch-yard of 
the set disclosed a scene authentic¬ 
ally rural. Principals, clad in the 
working clothes called for by the 
script, amused themselves during 
lulls in the shooting by learning 
the pastimes of the peasants. 

A pair of city slickers, for in¬ 
stance, showed the company the 
fine points of barnyard golf. They 
were Burgess Meredith and Lon 
Chaney, Jr., who played the parts 
of George and Lennie, _ the 
strangely-contrasted duo of bindle- 
stiffs. , , , 

Meredith and Chaney pitched 
horseshoes whenever they got a 
chance, and as partners they beat 
the best combinations the genuine 
rancher-hands of the film were able 
to put in the field. 

Charles Bickford, red-haired and 
husky, was usually busy cracking 
a bull-whip. In the picture, Bick¬ 
ford, cast as Slim, had to flick a 
horsefly from the ear of a mule 
that is barely within commuting 
distance. He did pretty well with 
the whip. 

Noah Beery, Jr., who played 
Whit, a ranch-hand, went in for 
rope tricks, and anybody who 
walked within lassoing distance 
of him was liable to find a rope 
draped around his neck. 


Film Property Man 
Seeks Horse Flies 


Without trying to be punny 
about it, Joe McDonald, Hal Roach 
property man, went about the “Of 
Mice and Men” set asking one and 
all if they had seen a horse fly. 
This new film is the current attrac¬ 
tion at the ... . Theatre thru 
United Artists release. 

The flies were needed for a scene 
in which Slim, portrayed by Charles 
Bickford, flicks an insect from the 
hide of a mule with a bull-whip. 
Desperately, McDonald searched 
the stable. He couldn’t find any. 

So, finally he drove the 40 miles 
from Aguora Ranch, where the 
John Steinbeck story was being 
filmed for Hal Roach, to the stu¬ 
dio. He sat up into the small hours 
constructing synthetic horse flies. 
Next morning he appeared on the 
set, proudly exhibiting his handi¬ 
work. 

“We don’t need ’em,” he was 
told. ”We found lots of them—the 
real thing.” The flies had been 
found—of all places—on a horse. 


Shortly afterward Lon Chaney, 
Jr., got his wish, for he was asked 
to throw away his boots and saddle 
and to wipe the sneer off his face 
to play the important role of Len¬ 
nie, the sympathetic, not-very- 
bright ranch hand in John Stein¬ 
beck’s “Of Mice and Men.” Lewis 
Milestone produced and directed 
the best-seller and New York Crit¬ 
ics’ Award play for the Hal Roach 
Studio, with the other important 
roles assigned to Burgess Mere¬ 
dith, Betty Field, Charles Bick¬ 
ford, Roman Bohnen, New York 
Group Theatre featured player, and 
Noah Beery, Jr. “Of Mice and 
Men” will have its local premiere 
at the .... Theatre on ... . 

“Before I was signed to play 
Lennie,” says Chaney, “I was in a 
new picture practically every two 
weeks, always as a heavy. I’ll 
swear I spoke the line ‘So you 
won’t talk, eh’ at least fifty times, 
and I’d rather not think about the 
times I had to say ‘Don’t shoot 
him now. I have a better plan.’ 


TENSE SCENE 



Lon Chaney, Jr., and Burgess Mere¬ 
dith in “Of Mice And Men.” 


8A—One Col. Scene 
(Mat .15: Cut .25) 


“I don’t mean any offense to 
gangster or cowboy actors,” Chaney 
added quickly. “I have a lot of re¬ 
spect for them, and quite a few are 
my good friends. As a matter of 
•fact. I’d like to play heavies, if 
they’re character parts or sympa¬ 
thetic. That’s one of the reasons I 
was so happy to have the chance to 
play Lennie on the screen. He’s a 
heavy, but a sympathetic, under¬ 
standable, human fellow and, I 
think, one of the grandest charac¬ 
ters ever put on the screen.” 

Chaney is very sincere about his 
career, and especially about his 
current role. He feels he’s had 
enough experience in the wrong 
kind of pictures and on the stage 
(he played Lennie in the Los Ange¬ 
les production), to lay the ground¬ 
work for a wide scope of character 
parts. He’s one actor in Hollywood 
who doesn’t want to be a leading 
man. 

“I don’t want to be fussy about 
parts,” Lon Chaney, Jr., says with 
conviction. “But there’s one thing 
I hope and pray; Please, no more 
‘bad’ heavies.” 


STARRING TRIO IN "OF MICE AND MEN" 



Lon Chaney, Jr., Betty Field and Burgess Meredith meet under strange and exciting circumstances during the 
action of “Of Mice And Men,” the new Hal Roach production based on the great John Steinbeck novel and 
slated for its first'showing at the .... Theatre on ... . 

2C—Three Col. Scene (Mat .45; Cut .75) 


LOVELY BETTY FIELD SAYS 
“UNH-UNH” TO FILM GLAMOUR 


Heroine of ‘‘Of Mice and Men ” 

Prefers Laurels for Acting 


Meet Betty Field, Hollywood’s “Unh-Unh” girl. Which is a 
brief way of explaining that Miss Field wants no part of 
glamour. Her answer is the simple negative: “Unh-Unh.” 

Glamour, the synthetic, painfully-built up variety, is a com¬ 
mon thing in the film city today. The atmosphere reeks with 
it. It gets in the hair, the eyes, mostly the nostrils. 


Practically every motion picture 
actress under the age of 35, pos¬ 
sessed with an adequate figure and 
a face that doesn’t look too much 
like a poached egg, is a glamour 
girl, whether she likes it or not. 
Usually, the chief ingredient in the 
recipe for cloaking her with this 
elusive quality is to pin upon her 
some prefix that sounds like a kick 
in the stomach. 

Miss Field enters this scene as a 
phenomenon. She simply wants to 
be herself. Nor does she mind at 
all if her screen roles demand that 
she be, not only de-glamourized, 
but a tart — overdressed, over¬ 
painted and do-wnright earthy. 

Miss Field Talks 

“Deliver me from the groove of 
the perpetual ingenue,” said Miss 
Field in an interview. “There are 
some actresses of the stage and 
screen, who despite creaking knees 
and tier upon tier of double chins, 
must go on and on being breath¬ 
less, wide-eyed cuties. 

“Playing such roles time after 
time, since Grandma backed into 
a bustle and the Cherry Sisters 
stopped the show, is like giving the 
public a steady diet of chocolate 

“I don’t want it. I want parts 
with meat in them, even if the 
meat may occasionally be a trifle 
raw.” 


She is currently getting her 
wish, as Mae in Hal Roach’s film¬ 
ing of John Steinbeck’s novel, “Of 
Mice and Men,” which was pro¬ 
duced and directed by Lewis Mile¬ 
stone for United Artists release 
and is now on view at the .... 
Theatre. 

Her Role As Mae 

In “Of Mice and Men” Mae is 
the wife of Curley, the bellicose 
welterweight son of the ranch boss. 
She wears a short, simple frock, 
bright, tasseled shoes, gaudy make¬ 
up and an invitation in her eyes. 
Mae has, if you insist, a certain 
sort of glamour, but it is a rustic, 
down-to-earth, non-drawing room 
variety. And Betty Field enthusi¬ 
astically approved the part. 

The ironical note about her pref¬ 
erence is that, of all cinema’s so- 
called glamour girls, there is none 
better qualified to be so typed than 
Miss Field. Young, pretty and pa¬ 
trician, she was bom to the real 
life role so many of her sister 
thespians have had thrust upon 
them. She is from the back bay 
region of Boston, and among her 
ancestors was Cyrus Field, who 
laid the Atlantic cable. 

Miss Field is continuing in mo¬ 
tion pictures the success she has 
made on the New York stage. And 
•without the benefit of glamour. 
“Uh-huh!” 


BETTY FIELD 



Betty Field in “Of Mice And Men.” 


14A—One Col. Scene 
(Mat .15: Cut .25) 


Roach Sees Ghost 


Hal Roach saw a ghost of his 
past recently. 

Stopping off at one of the sets 
where Lewis Milestone was pro 
ducing and directing a ranch-house 
scene for “Of Mice and Men,” now 
at the .... Theatre, Roach stood 
before an old desk crammed with 
old letters, bills and accounts. Sud¬ 
denly Roach’s eyes fell upon a yel¬ 
low-aged bill. Upon examination'T 
it proved to be an invoice, dated 
July 12, 1914, for the rental of a 
camera for “A Self-Made Nut,” the 
first picture Roach ever made! 
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“OF MICE AND MEN” RANKS 

AS DYNAMIC FILM TRIUMPH 

- ^ _ 


Steinbeck Story Is Brilliantly 

Produced and Staged by Milestone 

{Prepared Review) 

No one who had read the book when it was first published, 
ever expected to see John Steinbeck’s “Of Mice and Men” ap¬ 
pear as a film. It was too daring a subject, treated with a stark 
reality that was unheard of in films. And yet a film version, 
true to the very spirit of Steinbeck’s finest novel, opened last 
night at the .... Theatre and proved once again that the 


FUSSY MONGREL 


Bindle, a puppy of unmen¬ 
tionable ancestry, reached a 
point in motion picture im¬ 
portance where he had a 
stand-in for his role as the 
brown and white puppy in 
Hal Roach’s “Of Mice and 
Men,” the new United Artists 
release at the .... Theatre. 

There was quite a lot of 
work to do for Bindle in long 
sequences because he ap¬ 
peared with Lon Chaney, Jr., 
playing the role of Lennie. 

It was hot in the barn 
scenes and the powerful lights 
made it hotter, so a twin- 
brother of Bindle acted as his 
stand-in. 

The differences between 
Bindle and his less illustrious 
brother were minor and were 
concerned only with colora¬ 
tion. Bindle had a small 
streak of brown on his head, 
also a few brown spots put 
on by make-up men in def¬ 
erence to the script which 
called for a brown and white 
dog. The stand-in was pure 
white. 


DINING SCENE 
EVOKES LAUGHS 
ON STAGE SET 

In a dining room scene for the 
Hal Roach production “Of Mice 
and Men,” the new United Artists 
release at the ... . Theatre, pro¬ 
ducer-director Lewis Milestone was 
striving for an effect to indicate 
the boorishness of the rancher and 
his son Curley, played by Oscar 
O’Shea and Bob Steele. The “busi¬ 
ness” finally settled upon was for 
O’Shea and Steele to cut huge por¬ 
tions of pie, drown them in cream, 
mash them with their spoons and 
finally zoup it up to the accompani¬ 
ment of much chop-licking. 

The ensuing noise was so hilar- 
ous the entire company broke down 
three times before the scene could 
be shot. At the conclusion of the 
scene O’Shea, responsible for most 
of the sound effects, remarked: 
“The O’Shea zoup is going to be 
as famous as the Wally Beery 
Belch.” 

Then Milestone directed Betty 
Field, who plays Curley’s . ,wife' 
Mae, to break off a piece of Qrust 
and nibble on it. 

“Take a small piece, Betty,” 
said Milestone. “About 50 cents 
worth at one of our better restau¬ 
rants.” 


GREASE PAINT! 


Studip make-up men, in addition 
to being adept with grease paint, 
have discovered that they also have 
to be psychologists in their work. 

Ernie Young, makp-up man on 
the Hal Roach picture, “Of Mice 
and Men,” slated for its local open¬ 
ing at the ... . Theatre on . . . ., 
made the revelation that even 
though an actor’s features are per¬ 
fectly made up for the camera, a 
quick look in the mirror can give 
a player a severe case of the jit¬ 
ters, and result in a poor perform¬ 
ance. Young’s method is to use 
“vanity make-up” and keep his ac¬ 
tors happy by giving them rosy 
cheeks and lips. 


BOHNEN LIKES 
FILM SYSTEMS 
IN HOLLYWOOD 


Roman Bohnen, the Group The¬ 
atre character actor who appears 
as Candy in the Hal Roach picture, 
“Of Mice and Men,” the current 
United Artists release at the .... 
Theatre, could never quite realize 
that he was in Hollywood through¬ 
out filming. Even after several 
days on location, he still asked, “Is 
this the way they do things in 
Hollywood ? I mean, are all the 
studios like this? I’ve got a feel¬ 
ing I’m still back in New York 
with the Group.” 

This was indeed a high compli¬ 
ment, for the Group Theatre is 
generally considered the finest 
permanent theatre organization in 
the country. Graduates are John 
Garfield, Franchot Tone, Morris 
Carnovsky, Lee Cobb, and Mr. 
Bohnen himself, who is a member 
of the Group Council. 

In his role as Candy, Bohnen 
wore remarkable make-up which 
aged him 40 years in two hours. 
This did not bother him, hut he 
was a little unused at first to the 
fake arm which added so much to 
the sympathetic character of the 
role. After “Of Mice and Men” was 
completed, Bohnen said he was 
still impressed with Hollywood effi¬ 
ciency. But he wasn’t too thrilled 
about getting up at 3:30 in the 
morning. 


screen is more powerful than the 
printed word. 

“Powerful” described “Of Mice 
and Men” accurately. Directed by 
Lewis Milestone with his genius of 
getting the most out of his ma¬ 
terial, “Of Mice and Men” brings 
with it a cast that is, without ex¬ 
ception, unusually excellent. Bur¬ 
gess Meredith, Betty Field, Lon 
Chaney, Jr., Charles Bickford, 
Roman Bohnen are the top names 
in this cast. 

“Of Mice and Men” was con¬ 
sidered dangerous film material be¬ 
cause it treats of an aspect of 
American life that is known to few 
—the lives of the “bindle stiffs,” 
or migratory ranch hands, who 
wander from ranch to ranch doing 
seasonal work, always hoping that 
some day they will have ranches 
of their own. 

Specifically, the story is of an 
abiding friendship between two of 
these homeless, friendless men — 
Lennie, huge, hulking and not too 
bright, and George, small, alert, 
and the protector of his large com¬ 
panion. Their fellow ranch hands 
are a motley crew, cast with a con¬ 
summate skill by Milestone. Charles 
Bickford as the understanding 
leader upon whose wisdom the 
others depend; Roman Bohnen as 
the one-armed oldster with a pa¬ 
thetic wish to live on his own, 
away from the ranch; these are 
just two of the many unusually 
excellent lesser performances in 
“Of Mice and Men.” 

But it is the three leading char¬ 
acters that make this picture one 
that will win applause throughout 
the country. Betty Field—a rising 
star who has only played school¬ 
girl roles in films until now—turns 
in a performance as the puzzled, 
unhappy wife of the ranch owner’s 
son that is startling in its depth 
and intensity. Burgess Meredith, as 
George, the protector of Lennie, 
has topped all his previous stage 
and screen characterizations with 
the realism he gives this role and 
Lon Chaney, Jr. proves himself a 
true son of his gifted actor-father. 
Taken all in all, Hal Roach’s “Of 
Mice and Men” is an experience 
that no film fan should miss. 


DANGER AHEAD 



Charles Bickford and Burgess Meredith portray the leading figures in the 
life at Aguora Ranch where Hal Roach’s production of “Of Mice And 
Men,” now showing at the .... Theatre, unfolds its dramatic story of 
wandering “bindle-stiffs.” 

6B—Two Col. Scene (Mat .30; Cut .50) 


LOVELY LADY —BETTY FIELD 


Lovely Betty Field, who was selected to play the role of Mae, the heroine 
of Hal Roach’s “Of Mice And Men,” based on John Steinbeck’s great 
novel and now on view at the .... Theatre, prefers dramatic ability to 
Hollywood glamour. 

7B—Two Col. Head (Mat .30; Cut .50) 



Outstanding Cast of Stars 
Highlights Powerful Drama 
Of Roach’s Top Production 


{Prepared Review) 


Swift, hard dramatic action of a type never before seen 
on the screen — realistic with the impact of the blow of a 
clenched fist — makes Hal Roach’s newest film, “Of Mice and 
Men,” which had its first showing last night at the .... The¬ 
atre, a picture that will not be forgotten quickly. Not only does 
the story itself deal with material never before pictured, but 


the universally fine performances 
of the entire cast, which includes 
Burgess Meredith, Betty Field, Lon 
Chaney, Jr., Roman Bohnen and 
Charles Bickford, lift it far above 
the run-of-the-mill Hollywood out¬ 
put. 

“Of Mice and Men” tells a new 
kind of story, one which Holly¬ 
wood itself felt no one would dare 
to film, so startlingly different is 
it from all other film stories. Writ¬ 
ten by one of America’s foremost 
authors, John Steinbeck, who also 
wrote “Grapes of Wrath,” “Of 
Mice and Men” tells of two men, 
who are “bindle stiffs,” or migra¬ 
tory ranch workers, and the friend¬ 
ship between them. The huge, hulk¬ 
ing Lon Chaney, Jr. plays Lennie 
with a skill that is strongly remi¬ 
niscent of his famous father’s act¬ 
ing; and never in his long career 
on stage and screen has Burgess 
Meredith portrayed a role with the 
authority and tenderness that he 
gives to that of Lennie’s protective 
friend, George. 

“Of Mice and Men” brings a new 
portion of America to the screen. 
This is the America of the grain 
ranch hands—a wandering tribe of 
homeless, family-less men who fol¬ 
low the seasons, picking up work 
where they may and nursing a 
vague dream of owning their own 
place someday. Charles Bickford 
plays a leader among these men 
with an understanding and human¬ 
ity that points up the other excel¬ 
lent characterizations in the film. 
Among these, a newcomer to the 
screen but an old favorite char¬ 
acter actor on Broadway, Roman 
Bohnen, is outstanding as a one- 
armed veteran while the contribu¬ 
tion of Betty Field, who has the 
only feminine role of any impor¬ 
tance in “Of Mice and Men,” will 


SUSPENSE 



Betty Field and Lon Chaney, Jr., 
in “Of Mice And Men.” 


9A—One Col. Scene 
(Mat .15; Cut .25) 


bring this talented youngster the 
attention she richly deserves. 

With his usual flair for suspense¬ 
ful action and cunning character 
portraiture, Lewis Milestone has 
directed “Of Mice and Men” with 
a sureness of touch that is certain 
to make it a contender for this 
year’s Academy Award. Hal Roach, 
who produced “Of Mice and Men,” 
has spared no expense in making 
every detail of the background au¬ 
thentic—a fitting treatment for a 
picture which will cause audiences 
all over America to sit up and take 
notice. 
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COLOR HERALD 

These colorful, action-crammed heralds on 
“Of Mice and Men” will act as miniature bill- 
hoards carrying a personal message direct to 
every potential customer into whose hands 
you send them. For direct selling that will tell 
your story of grand entertainment in an indi¬ 
vidual way, broadcast these heralds all over 
town by direct mail, house distribution, and 
through whatever tieup you can arrange with 
a door-to-door distributing outfit such as a 
local dairy company. Heralds are one of your 
surest investments for big-profit return! 
Price, $3.50 per M. Contact your Exchange 
for higher quantity prices. 


THE TRAILER 

Three minutes of tense, rapid-fire action 
and human interest are kaleidoscoped to¬ 
gether to give the fans a breath-taking fore¬ 
taste of the thrills and heart-gripping appeal 
of your picture. Book the trailer well in 
advance and give it a commanding spot on 
your show for a swell box-office build-up that 
will make them want to come back for your 
show date! 

NATIONAL SCREEN SERVICE: 630 Ninth Ave., New 
York, N. Y.; 1307 So. Wabash Ave., Chicago, Ill.; 3001/2 
So. Howard St., Dallas, Texas; 1922 So. Vermont Ave., 
Los Angeles, Calif.; 141 Walton St., Atlanta, Ga.; 2418 
Second Ave., Seattle, Wash.; 36 Melrose St., Boston, 
Mass.; 74 Glenwood Ave., Minneapolis, Minn. 



At last JOHN STEINBECK'S best selling 
novel and prize-winning stage plag NOW 
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ture, bringing to the screen men and women 
who shatter everg Hollgwood convention 
to reveal their strange impassioned drama. 

















Strange schemes of happiness, shaped hg an 
even stranger pair... a dream they fought 
a world of men to bring within their grasp 
... and then came Mae... yearning for the 
thing that is every woman's birthright... 
INNOCENTLY...in one blinding flash... 
she shattered their lifelong dream of joy/ 


At last JOHN STEINBECK'S best selling 
novel and prize-winning stage play NOW 
becomes the year's most distinguished pic¬ 
ture, bringing to the screen men and women 
who shatter every Hollywood convention 
to reveal their strange impassioned drama. 
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TM GEORGE..I always knowed 
Lennie would get us into a mess 
.. a bad mess." 


THESE ARE THE AMAZING PEOPLE HOLLYWOOD 
SAID YOU WOULD NEVER SEE! 


Men and women who burned their stories into 
the pages of a best selling novel...who caused 
a sensation in a prize-winning stage play... 
who shatter every Hollywood convention to 
bring their impassioned drama to the screen! 


THE PICTURE 
HOLLYWOOD SAID 
COULD NEVER 
BE MADE 

-hf 


A MIGHTY NOVEL! A SENSATIONAL STAGE SUCCESS! 
NOW! THE YEAR'S MOST IMPORTANT PICTURE! 




Associate Producer FRANK ROSS 
Screen Play by Eugene Solow 


Sure I got a husband I He ain’t never home. 
I got nobody to talk to ... I got nobody to be 
with ... I want to see somebody... just see ’em 
and talk to ’em. I come from a nice home. I was 
brung up by nice people. I’m straight, I tell you. 
NOBODY’S GOT NO RIGHT TO CALL ME NAMES! 


'TM MAE.. Tm straight, I tell you 
.. Nobody’s got no right to call 
me names." 


M LENNIE..I didn’t mean to 
D no bad thing." 




^yJOHN STEINBECK 

with BURGESS MEREDITH • BEHY FIELD • LON CHANEY Jr. 

Produced and Directed by LEWIS MILESTONE 
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Get in touch with your 
United Artists Exchange 
for quantity price 


SAVE MONEY 
BY ORDERING 

UNITED ARTISTS 

Accessories 


Under the 


ECONOMY 
RENTAL PLAN 







orNICf 
AND MEN 


OfMICE 
AND MEN' 


brMIEE 
AND MEN' 


bfNIEE 
AND MEN' 



OfMICE 

andMEN 



OfMICE 

anoMEN" 


Set of Eight 11 x 14 Lobby Displays 
Rental 35c for Set 


I LIKE TO TOUCH NICE SOFT THINGS. WHEN CURLEY'S 
WIFE MAE CAME INTO THE BARN AND ASKED ME TO 
FEEL HER SOFT, SMOOTH HAIR, IT WAS AWFUL NICE 
...ONLY SHE GOT SCARED AND SCREAMED...I TRIED 
TO STOP HER...AND THEN IT HAPPENED...! DIDN7 
MEAN TO DO NO BAD THING.^ 


I'MPmNTITELl 
YOU ... HOBOBY'S 
GOT MO BIGHT TO 
CALL THAMES! 



Window Card. Non-rental 
Price 7c 

Inquire for Quantity Rates 


Announcement Slide. Non-rental Price 15c 



































































POSTERS WITH A PUNCH! 

A ll the boxoffice-angled story and production elements in "Of Mice and Men" 

L are put across with keen showmanship by these "Of Mice and Men" posters! 
The "heart" angles, the vital human interest, the powerful characters and, of 
course, the appeal of the great Steinbeck novel are sold in the sock manner. 
Use plenty of paper throughout the town to get across the message of your great 
show. Order your United Artists posters the economy way, through the money¬ 
saving rental plan. 



UNITED ARTISTS CORP. kindly ship C.O.D. the following: 

“OF MICE AND MEN” RENTAL ITEMS 

The advertising material listed hereon Is copyrighted and Is not sold, but Is leased only for the period of 
the license granted for the exhibition at the below theatre of the respective photoplays identified In 
such material and for use only In conjunction with such exhibition thereat. 

TITLE: 

PLAYDATE: 

QUAN¬ 

TITY 

ITEM 

QUAN¬ 

TITY 

ITEM 


One Sheets 


22 X 28 Lobbies (Set of 2) 


Three Sheets 


14 X 36 Inserts 


Six Sheets 


40 X 60 


11 X 14—Lobbies (Set of 8) 


8x10 Black and White Stills 

NON-RENTAL ITEMS 


Twenty-four Sheets 


Window Cards (single) 


Slides 


Jumbo Window Cards (Double) 


Heralds 



LIST Y 

OUR MATS HERE: 

LIST NOVELTIES OR MISCELLANEOUS ITEMS HERE: 

THEATRE: CITY: STATE: 

FULL CREDIT 

IF RETURNED IN GOOD 
CONDITION 


SIGNATURE: 



NOTE: 40 x 60 nof available on this picture 





































OF MICE AND 





“I’M GEORGE...” 


“I coulda lived off the fat o’ the land . . . instead I got me a pack o’ trouble. I always knowed Lennie 
would get us into a jam . . . maybe because he was too dumb . . . maybe because he was too strong . . . He was 
always gettin’ into a mess . . . like that time he mixed with Curley—he was always spoilin’ for a fight . . . 
Curley had a wife named Mae ... I told Lennie to watch out for her . . . She was always hangin’ around . . . 
But she got to him . . . Made him pet her hair . . . AND THEN WHAT I WAS SCARED OF MOST, 
HAPPENED.” 













































































Five million readers of the book and spectators of the 
ploy—ten times as many readers of the reviews, the ads, 
the feature stories, the endless discussions of John Stein¬ 
beck as the "Mr. Big" of American letters... 

You're right—fifty million readers can't be wrong! 

If ever a picture was thoroughly, completely, securely 
pre-sold to the movie audience, "OF MICE AND MEN" is ^ 
that picture! 



If ever on author's name meant a COMPULSORY trip 
to your ticket "window, John ("Gropes of Wrath") Stein¬ 
beck is that author! 

And if ever a showman had the picture that was pre¬ 
conditioned to profits even before the cameras started 
turning— you're that showman right now! 

It's a Steinbeck era—not only in American literature, 
but in American story-telling! The fans know all about 
Steinbeck's prowess as a master builder of yarns, as a 
story teller in the great tradition, spinning heroic tales 
and handling epic characters in a way that makes them 
part of our life and our times! 


YES, THE FANS KNOW STEINBECK — and that's 
why "OF MICE AND MEN" is your profit-guaranteed 
picture! 


Made in U. S. A. Copyright MCMXXXIX, by Uniteo Artists Corp., New York. N. Y. 











ADVERTISING 



A MIGHTY NOVEL! A SENSATIONAL STAGE SUCCESS! 
NOW! THE YEAR’S MOST IMPORTANT PICTURE! 


^JOHN STEINBECK 

with 

Burgess MEREDITH • Betty FIELD • Lon CHANEY Jr. 
Directed t LEWIS MILESTONE .XJX 


THESE ARE THE AMAZING PEOPLE HOLLYWOOD 
SAID YOU WOULD NEVER SEE! 


Men and women who burned their stories into the pages of the best-selling novel 
...who caused a sensation in a prize-winning stage play... who shatter every 
Hollywood convention to bring their impassioned drama to the screen! ^ 


THE PICTURE 
HOLLYWOOD SAID 
COULD NEVER 
BE MADE 


Released Thru United Artists 


Ad No. I5E—Five Col. x 205 lines 
(Mat .75; Cut 1.25) 
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Burgess MEREDITH 
* Bettg FIELD 
Lon CHANEY Jr. 


Screen Flag bg Eugene Solow 
Associate Producer Frank RoSS 


At last JOHN STEINBECK'S best selling 
novel and prize-winning stage plag NOW 
becomes tbe gear's most distinguished pic¬ 
ture, bringing to the screen men and women 
who shatter everg Hollgwood convention 
to reveal their strange impassioned drama. 


Produced and Directed bg 

LEWIS MILESTONE 



IXBXEQ] 


Ad No. 1 8D— Four Col. x 165 lines 
(Mat .60; Cut 1.00) 












THESE ARE THE AMAZING PEOPLE HOLLVWOOD 
SAID YOU WOULD NEVER SEE! 


Men and women who burned their stories into 
the pages of a best seiling novei...who caused 
a seusation in a prize-winning stage play... 
who shatter every Hollywood convention to 
bring their impassioned drama to the screen! 



Ad No. I6D—Four Col. x 166 lines 
(Mat .60: Cut 1.00) 













A Mi^hry Novei.»«A Sensational I St09e Success 
NOW, the YSAlt'S MOST IMPORTANT PICTURS 


% JOHN STEINBECK 


rtiw 

UNITED ART'STS 


Burgess Betty Ian 

MEREDITH ^ FIELD ^CHANEY k 


LEWIS MILESTONE 


Assodete PrWviei' FRANK ROSS 
Str«SA May by Esgens Solow 


GREAT MOMENTS 
FROM THE YEAR’S 
GREATEST HIT! 


^Young Curley, tlie boss son, 
was always spoilin for a 
fight cause his wife Mae 
kept hangin^ round the 
guys. George said she was 
trouble all set on a trigger 
... And when she made 
me pet her soft, smooth 
hair...it happened... 
just like George was 

rorl it would . . . 


Ad No. 21C—Three Col. x 129 lines 
(Mat .45: Cut .75) 



HAL ROACH 

Veteran Producer of the Convention-defying"TOPPER 
series, now dares to bring to the screen the picture 
Hollywood said could never be made... 

JOHN STEINBECK 

Frank... Fearless Author of "GRAPES OF WRATH, 
endowed this prize-winning stage play and novel 
with all of his sense-shocking power... 

LEWIS MILESTONE 

Creator of the Unforgettable "ALL QUIET 
THE WESTERN FRONT" produced and directed 
the story with all the outspoken realism he al 
could portray... 


with 




Ad No. 32B—Two Col. x I I I lines 
(Mat .30: Cut .50) 

















"...You’re trouble all 
set on a trigger... 
Stop givin' out the 
eye...and bangin’ 
around Lennie, or 
there’s goin’ to be a 
mess...a bad mess 
about you/’’ 


A Mighty Novel... A Sensational Stage Success 
NOW, the YEAR’S MOST IMPORTANT PICTURE 

orMICEaNDMEH 


%JOHN STEINBECK 

U/ith 

Burgess MEREDITH • Betty FIELD 
Lon CHANEY Jr. ' 


Released thru 
UNITED ARTISTS 



Produced and 
Directed by 


LEWIS MILESTONE 


Associate Producer FRANK ROSS 
Screen Ploy by Eugene Solow 



Tw« called her jiamei 
...Branded her 'Hronhle 
all sel 08 a tn 9 geT'^.. 
Shttttiied her hecause tkejr 
knew $he wettld hrins an 
end io Their siran§e dream 
ei 

m fDUGHT FOR THE ONE 
THING THAT IS EVERY 
WOMANS BIRTHRIGHT... 


Stop bangin' aronnd or there's goin' to 
be a mess...a bad mess about gou! 



At last...JOHN STEINBECK'S best-selling novel and prize-winning 
stage play NOW becomes the gear's most distinguished picture 
... bringing to the screen men and women who shatter every 
Hollywood convention to reveal their strange impassioned drama. 


■rMiaiNDMEN 
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.UNITED ARTISTS 


by lOHN STEINBECK 

mtA BURGESS MEREDITH BETTY FIELD * LON CHANEY Jr. 


Ad No. 25C—Three Col. x 122 lines 
(Maf .45: Cut .75) 


* Seictu Play by Eafeie Solow 


Ad No. 30C—^Three Col. x 108 lines 
(Mat .45: Cut .75) 







GREAT MOMENTS 



I LIKE TO TOUCH NICE SOFT THINGS. WHEN CURLEY’S 
WIFE MAE CAME INTO THE BARN AND ASKED ME TO 
FEEL HER SOFT, SMOOTH HAIR, IT WAS AWFUL NICE 
...ONLY SHE GOT SCARED AND SCREAMED...I TRIED 
TO STOP HER...AND THEN IT HAPPENED...! DIDN’T 
MEAN TO DO NO BAD THING/ 


★ THE PICTURE 
HOLLYWOOD said 
COULD NEVER 
BE MADE..! 




HAL ROACH 


pteient5 



A MIGHTY NOVEL • A SENSATIONAL STAGE SUCCESS 
NOW/ THE YEAR’S MOST IMPORTANT PICTURE/ 

MIKandMI 

JOHN STEINBECK 

with 

Burgess MEREDITH • Betty FIELD • Lon CHANEY Jr. 

★ 

Produced and Directed by LEWIS MILESTONE 

Associate Producer FRANK ROSS 
Screen Ploy by Eugene Solow 
■ Released Thru UNITED ARTISTS 


Ad No. 20C—Three Col, x 183 lines 
(Mat .45; Cut .75) 



















because I’m strong as a horse he’s gut to tafre care of me, or I’tl^ 
get into a mess o’ trouble...Curley’s wife was ionesome, too... 
kept bangin' arounti until that day she asked me to pet her soft 
smooth hair...she screamed...! DIDN'T MEAN TO DO A BAD THING!" 



Ad No. 23C—Three Col. x 124 lines 
(Mat .45; Cut .75) 



I LIKE TO TOUCH NICE SOFT THINGS. WHEN CURLEY’S 
WIFE MAE CAME INTO THE BARN AND ASKED ME TO 
FEEL HER SOFT, SMOOTH HAIR, IT WAS AWFUL NICE 
...ONLY SHE GOT SCARED AND SCREAMED...I TRIED 
TO STOP HER...AND THEN IT HAPPENED...! DIDN’T 
MEAN TO DO NO BAD THING.^ 


Ad No, 3IB —Two Col. x 120 lines 
(Mat .30; Cut .50) 


























Ad No. 26C—Three Col. x 120 lines 


(Mat .45; Cut .75) 



TS by JOHN STEINBECK 

BURGESS MEREDITH * BETTY FIELD LON CHANEY Jr. 
Piodoced and Directed by LEWIS MILESTONE • 


Ad No. 37B—^Two Col. x 65 lines 
(Mat .30: Cut .50) 











Ad No. 24C —Three Col. x 122 lines 
(Mat .45: Cut .75) 



by JOHN STEINBECK 

>^itk BURGESS MEREDITH * BETTY FIELD * LON CHANEY Ji. 
P«>d.eed and Duected by LEWIS MILESTONE. 


Ad No. 33B —^Two Col. x 85 lines 
(Mat .30: Cut .50) 









SHE WAS TROUBLE 


Always hangin’ around 
the guys....always 
steamin’up her husband, 
"^Coi^y..:;i:alw^s givin’ 
out the eye. There’s 
goin’ to\be^ mess about 



THEATRE 


Ad No. 28C—Three Col. x I 18 lines 
(Mat .45; Cut .75) 



Ad No. 44A —One Col. x 69 lines 
(Mat .15: Cut .25) 


Ad No. 38B —^Two Col. x 50 lines 
(Mat .30: Cut .50) 



























Ad No. 34B— Two Col. x 81 lines 
(Mat .30: Cut .50) 





ofMiamiMEH 

b, JOHN STEINBECK • Produced & Directed by LEWIS MILESTONE 


Ad No. 36B— Two Col. x 73 lines 
(Mat .30; Cut .50) 



Jkiuue, 

'‘Guys like us is the lonesomest 
guys in the world... George says 
just because I’m strong as a horse 
he’s got to take care of me, or I’ll 
get into a mess o’ trouble...Curley’s 
wife was lonesome, too ... kept 
hangin’ around until that day she 
asked me to pet her soft smooth 
hair... she screamed ... I DIDN’T 
MEAN TO DO A BAD THING!” 




7<(9<zc^ 

ofNICE 

iindNEN 

JOHN STEINBECK 

Author of “THE GRAPES OF WRATH” 



A mighty novel. 
A sensational stage 
success...Now! the 
year’s most im¬ 
portant picture! 


Ad No. 35B— Two Col. x 75 lines 
(Mat .30: Cut .50) 







Released thru United Artists 


Ad No. 42A—One Col x 100 lines 
(Mat .15: Cut .25) 



Ad No. 40B—^Two Co!, x 14 lines 
(Mat .15: Cut .25) 



One Col. X 13 lines 


HAL ROACH 

A Mighty Novel...A Sensational Stage Success 
NOW, the YEAR’S MOST IMPORTANT PICTURE 

ofMICC 

aNiMCN 

6k JOHN STEINBECK 

iritk BURGESS MEREDITH • BETTY FIELD • LON CHANEY Jr. 


One Col. X 27 lines 


Order No. 46A 
(Mat. 15: Cut .25) 





















A MIGHTY NOVEL! A SENSATIONAL STAGE SUCCESS! 
NOW! THE YEAR’S MOST IMPORTANT PICTURE! 


i.JOHN STEINBECK 


Men and women who burned their stories into the pages of the best-selling novel 
...who caused a sensation in a prize-winning stage play...who shatter every 
Hollywood convention to bring their impassioned drama to the screen! -k 


THE PICTURE 


THESE ARE THE AMAZING PEOPLE HOLLYWOOD 
SAID YOU WOULD NEVER SEE! 


Ad No. I9D — Four Col. X 163 lines 


(Mat .60; Cut 1.00) 


Released Thru United Artists 









HOLLYUlOOD SAID IT COULDBE OlflOE 
^^T'OOUI ITS on THE SCREED 

In this space for the next days you will learn the 
story of the most important picture made this year... 

Each day you will meet the amazing characters who 
make up its cast... men and women... different from 
any the screen has ever dared portray... defying 
every Hollywood tradition in the power and un¬ 
bridled realism of their roles... 

No work of modern times has caused more heated 
controversy than this sensational novel and prize¬ 
winning stage play... No picture has been awaited 
with more eager anticipation/ 






A MIGHTY NOVEL • A SENSATIONAL STAGE SUCCESS 
NOW! THE YEAR’S MOST IMPORTANT PICTURE! 

dfMICChndMCN 

by JOHN STEINBECK 

Produced and Directed by LEWIS MILESTONE 


• WATCH THIS CAST • 

MAKE SCREEN HISTORY 
★ 

Burgess MEREDITH as George 
Betty FIELD as Mae 
Lon CHANEY Jr. as Lennie ^ 
Charles BICKFORD as Slim 
Roman BOHNEN as Candy 
Bob STEELE as Curley 
Noah BEERY Jr. as Whit 


Associate Producer FRANK ROSS 
Screen Play by Eugene Solow 


THEATRE 


Released thru 
United Artists 


Ad No. 22C—Three Col. x 128 lines 
(Mat .45: Cut .75) 



Ad No. 45A —One Col. x 50 lines 
(Mat .15: Cut .25) 



ofMin 

rndMEN 

JOHN STEINBECK 

with 

Burgess MEREDITH • Betty FIELD • Lon CHANEY Jr. 
Produced and Directed by LEWIS MILESTONE 

Aiiociatt Producer FRANK ROSS Screen Play by Eugene Solow 
Releosed through United Artists 


Ad No. 41A —One Col. x 125 lines 
(Mat .15; Cut .25) 




















Released thru 
United Artists 


Ad No. I7D—Four Col. x 166 lines 
(Mat .60; Cut 1.00) 










Released thru 
United Artists 


Ad No. 27C—Three Col. x 118 lines 
(Mat .45; Cut .75) 



Ad No. 29C—Three Col. x I 14 lines 
(Mat .45; Cut .75) 




Scanned from the United Artists collection at the Wisconsin 
Center for Film and Theater Research. 


Digitization and post-production completed in the University 
of Wisconsin-Madison's Department of Communication Arts, 
with funding from the Mary Pickford Foundation. 



www.marvpickford.orq 
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www.mediahistorvproiect.orq 





